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1. GLOBAL ECONOMY

The global economy is stabilizing following a downfall on
account of multiple shocks in the recent years. The path
has been turbulent, beginning with pandemic-induced
supply-chain disruptions followed by Russia-Ukraine
conflict which led to a worldwide food and energy crises, a
significant spike in inflation, and tightening of monetary
policy. Global growth is expected to remain below historical
standards on account of the long-term effects of the
COVID-19 pandemic, Russia - Ukraine conflict, the slow rise
in productivity, and the growing geoeconomic fragmen-
tation. According to the International Monetary Fund (IMF)
World Economic Outlook(WEOQ), April 2024, global growthis
estimatedat 3.2 percentin 2023 andis projected to grow at
the same rate of 3.2 percent during 2024 and 2025. The
projection for 2024 is slightly higher by 0.1 percentage
point as compared to the January 2024 WEQO Update, and
higher by 0.3 percentage point as compared to the October
2023 WEO forecast. However, the projections for 2024 and
2025 are still below the historical (2000-19) annual average
of 3.8 percent. The aggregate output of the Advanced
Economies (AEs) is expected to rise from 1.6 percent in
2023 to 1.7 percent in 2024 and further to 1.8 percent in
2025. In contrast, the aggregate output of Emerging
Market and Developing Economies (EMDESs) is expected to
grow by 4.2 percent bothin 2024 and 2025, as compared to
4.3 percentin2023.

2.GLOBAL TRADE

Global trade has slowed down more than anticipated in
2023, as the global economy faced a challenging and
uncertain environment. However, it is expected to rebound
in 2024 despite persistent geopolitical concerns. As per
World Trade Organization (WTO), world merchandise trade
volume was down 1.2 percent in 2023 after registering 3.0
percent expansionin2022. However, itis projected to grow
2.6 percentin 2024 and 3.3 percent in 2025 although there
are downside risks to the forecasts on account of the
geopolitical tensions and policy uncertainty. Global trade
has displayed remarkable resilience over the past few years
despite continuous shocks including COVID-19 pandemic,
supply chain disruptions and the geopolitical uncertain-
ties. Trade growth has shown a varied pattern across
regions/countries. On the export side, North America
registered the strongest growth of 3.7 percent in 2023,
followed by Africa at 3.1 percent and South America at 1.9
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percent. Other regions registered modest and negative
export growth, as per WTO data. On the import side, the CIS
recorded the strongest import growth of 18.8 percent,
followed by the Middle East (9.8%). All other regions
registered negative growthin2023.

3.INDIASOVERALL TRADE

Overall exports (merchandise + services) surpassed the
highestrecord of USS 776.40 billionin 2022-23 and reached
USS 778.21 billion in 2023-24, despite strong global
headwinds.

Overall imports were USS 853.77 billion in 2023-24 as
compared to USS 898.01 billion in 2022-23, exhibiting a
negative growth of(-)4.93 percent.

Overall trade deficit declined from USS 121.62 billion in
2022-23 to USS 75.56 billion in 2023-24 registering an
improvement of 37.86 percent.

4.INDIA'S MERCHANDISE TRADE

Highest ever merchandise exports of USS 451.07 billion was
achieved in 2022-23. However, the ongoing geopolitical
headwinds have resulted in a slight decline of (-)3.10
percent in exports to USS 437.10 billion in 2023-24. The
non-petroleum and non-gems & jewellery exports have
however increased from USS 315.64 billion in 2022-23 to
USS 320.23 billion in 2023-24, with a growth of 1.45
percent.

The share of Indiain global merchandise exportsincreased
from1.70 percentin2014to 1.82 percentin 2023. During the
same time period, India's ranking among global merchan-
dise exportershasimproved from19thto 17th place.

Merchandise imports declined from USS 715.97 billion in
2022-23 to USS 675.45 billion in 2023-24, registering a
negative growth of(-)5.66 percent.

Merchandise trade deficit has narrowed down from USS
264.90billionin2022-23to USS 238.35 billionin 2023-24.

5.INDIA'SSERVICES TRADE

Indiahasbeenamajor playerinservicestradeandisamong
the top ten services exporting countries. India's services
exports have experienced a phenomenal trajectory in
commercial exports over the years in the global market.
Services exports continued to grow reaching USS 341.11
billion in 2023-24, with a growth rate of 4.85 percent as
comparedto USS$325.33 billionin2022-23.
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India's services exports surged from USS 156.61 billion in
2014 to USS 343.90 billion in 2023, showcasing an
impressive Compound Annual Growth Rate (CAGR) of 9.13
percent. During the same period, India's rank has improved
from 8th to 7th, maintaining its position as a key player
amongglobal competitors.

Services imports were recorded at USS 178.32 billion in
2023-24 as compared to USS 182.05 billion in 2022-23, a
decline of(-)2.04 percent.

A surplus of USS 162.78 billion was recorded in services
trade in 2023-24, which is higher than the trade surplus of
USS143.28billionin2022-23.

6. INITIATIVES TAKEN BY THE DEPARTMENT OF COMMER-
CETOINCREASEINDIA'S EXPORTS

The Department of Commerce continues to take a number
of stepstoincrease exports. Some of the major steps taken
areasfollows:

* New Foreign Trade Policy was launched on 31st March
2023 and it came into effect from 1st April 2023. The
aim of the new FTP 2023 initiative is to establish a
predictable and equitable environment, promote best
and sustainable trade practices, achieve deeper,
wider, and more value-added penetration into global
markets, enhance efficiency and ease of doing
business by reducing transaction costs, and integrate
Indiainto the global value chains.

» Assistance provided through several schemes to
promote exports, namely, Trade Infrastructure for
Export Scheme (TIES) and Market Access Initiatives
(MAI)Scheme.

* Interest Equalization Scheme on pre and post ship-
ment rupee export credit has been extended upto
30th June 2024. The scheme is further extended upto
31st August, 2024 for MSME manufacturers only. The
scheme has been formulated to give the benefitin the
interest rates being charged by the banks to the
exporters on their Pre and Post Shipment Rupee
ExportCredits

* Remission of Duties and Taxes on Exported Products
(RoDTEP)scheme which was notified till 30th Septem-
ber 2023 has been extended till 30th September 2024.
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The scheme creates a mechanism for reimbursement
of taxes, duties and levies, which are currently not
being refunded under any other mechanism, at the
central, state and local level, but are incurred by the
export entities in the process of manufacture and
distribution of exported products.

The Department of Commerce through Directorate
General of Foreign Trade (DGFT) is working with the
Statesand thedistricts to channelise the potential and
diverse identity in each district of our country to make
them export hubs. The Districts as Export Hubs
initiative is aimed at targeting export promotion,
manufacturing and employment generation at the
grass roots level, making the States and Districts
meaningful stakeholders and active participants in
making India an export powerhouse thereby contri-
buting to the AtmaNirbhar Bharat mission and
achieving the vision of Make in India for the world and
beingVocalforLocal.

India has signed Trade and Economic Partnership
Agreement (TEPA) with European Free Trade
Association(EFTA)on 10th March 2024.

There is active engagement in FTA negotiations with
the EU, UK, Oman, SriLanka, Australiaand Peru.

The Department of Commerce hasundertakenaseries
of technology-driven solutions for Ease of Doing
Business that would give significant boost to the
foreign trade related activities of Indian enterprises
andthe overall"AtmaNirbhar Bharat"Abhiyan.

Common Digital Platform for Certificate of Origin has
been launched to facilitate trade and increase Free
Trade Agreement(FTA)utilization by exporters.

Active role of Indian missions abroad towards pro-
moting India's trade, tourism, technology and invest-
ment goals hasbeenenhanced.

The Department of Commerce hasregularly monitored
export performance with Commercial Missions
abroad, Export Promotion Councils, Commodity
Boards/ Authorities and Industry Associations and
taken corrective measures fromtimetotime.
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Chapter 1

Organizational Structure and Functions
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1. VISION AND MISSION

The long-term vision of the Department is to make India a
major player in the world trade and assume a role of
leadership in the international trade organizations
commensurate withIndia'sgrowingimportance.

The policy tools being adopted involve a strategy focusing
on the targeted commodity and country in the medium
termandthe Foreign Trade Policyinthelongrun.

2.FUNCTIONS

The Department formulates, implements and monitors the
Foreign Trade Policy (FTP) which provides the basic
framework and strategy to be followed. The Trade Policy is
periodically reviewed to incorporate changes necessary to
take care of emerging economic scenarios both domestic
andinternational. Besides, the Departmentisalso entrust-
edwithresponsibilitiesrelating to multilateral and bilateral
commercial relations, Special Economic Zones state
trading, export promotion and trade facilitation and
development and regulation of certain export-oriented
industriesand commodities.

The Department is headed by a Secretary who is assisted
by One Additional Secretary & Financial Adviser, Five
Additional Secretaries, Nine Joint Secretaries and Joint
Secretary level officers and a number of other senior
officers.

The Departmentisfunctionally organizedinto the following
Nine Wings/Divisions:

* TradeNegotiation Wing - Bilateral

* TradeNegotiation Wing - Multilateral

*  Territorial, Commodity & Products Wing

*  TradePolicy Wing

* Tradelntelligence & Analytics Wing

*  Global Trade Promotion Wing-India Trade

* Administration, Establishment & General Wing

*  FinanceDivision

*  SupplyDivision

There are two Attached Offices, ten Subordinate Offices,
ten Autonomous Bodies, five Public Sector Undertakings,
one Special Purpose Vehicle (SPV) namely GeM, thirteen
Export Promotion Councils, one Advisory Body namely BOT
and five other organizations under the administrative
control of the Department. A complete list of these
offices/organizations along with the postal addresses is
givenat AnnexureA.

The broad organizational set up and major role and
functions of the offices/organizations under the adminis-
trative control of the Department are discussed below:

(A)Attached Offices
(i) Directorate General of Foreign Trade (DGFT)

Before 1991, DGFT was known as the Chief Controller of
Imports & Exports (CCI&E) and was regulated through the
Importsand Exports(Control)Act, 1947.

The Directorate General of Foreign Trade (DGFT) is an
attached office of the Department of Commerce, Ministry
of Commerce and Industry. It is headed by the Director
General of Foreign Trade. Since 1991, the liberalization in
the economic policies of the Government took place; this
organization has been essentially involved in the requlation
and promotion of Foreign Trade. Keeping in line with
liberalization and globalization and the overall objective of
increasing exports, DGFT has since been assigned the role
of a“facilitator”. The shift was fromrestrictions and control
of imports/exports to promotion and facilitation of
exports/imports, keeping in view the interests of the
country.

The Directorate, with headquarters in New Delhi, assists
the Government in the formulation of Foreign Trade Policy
and is responsible for implementing the Foreign Trade
Policy and Schemes under the FTP with the main objective
of promoting India's exports. New Foreign Trade Policy
2023 is currently in effect. Further, itisresponsible for the
implementation of the Foreign Trade (Development and
Regulation) Act, 1992, and the Rules and Regulations
notified there under. The DGFT also issues authorizations
to exporters/importers and monitors their corresponding
obligations through a network of 24 Regional Offices. The
regional officesarelocated at the following places:

S.No Regional Office S.No Regional Office

1. Ahmedabad 14.  Ludhiana

2. Bangalore 15. Mumbai

3. Bhopal* 16. Nagpur

4, Chennai 17. New Delhi(CLA)
5. Coimbatore 18.  Panipat

6. Guwahati 19. Pune

7. Hyderabad 20. Rajkot

8. Indore 21. Srinagar

9.  Jaipur 22. Surat

10. Jammu 23. Varanasi

1. Kanpur 24. Vishakhapatnam
12.  Ernakulum (Cochin) 25. Vadodara

13. Kolkata

*In compliance with the Order dated 4th October 2019 of the Hon'ble High Court of Madhya Pradesh Principal seat at Jabalpur in W.P. 21039/2019, status quo on Regional

Office of DGFT at Bhopal is maintained subject to final/further orders.
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In addition to the implementation of Foreign Trade Policy
and FTDR Act, 1992, regional offices provide facilitation to
exporters regarding developments in International Trade
i.e. Conducting Outreach Programmes, WTO Agreements,
Rules of Origin, and anti-dumping issues, etc. in their
import and export decisions in the international dynamic
environment.

Recognizing that State Governments are key stakeholders
in the promotion of exports, DoC is now actively engaging
with them to promote exports. DoC has advised State
Governments to constitute State Export Promotion
Committees, under the chairmanship of Chief Secretaries,
to focus on export promotion wherein Regional Authorities
of DGFT are the co-conveners. Nodal Officers at the rank of
Additional Secretary/Joint Secretary from DoC have been
appointed to attend the meetings of the State Export
Promotion Committee. State Export Promotion Committ-
ees have been constituted in all the States/UTs. These
committees are overseeing the formulation and imple-
mentation of State Export Promotion Strategies in
consultationwith Export Promotion Councilsand FIEO.

Regional Authorities of the DGFT have been assigned
enhanced roles and responsibilities to liaison with State
Governments to assist in the formulation/implementation
of state export policy/strategy and to represent the
Department of Commerce in the State and UT Govern-
ments.

(ii) Directorate General of Trade Remedies (DGTR)

Directorate General of Trade Remedies (DGTR) (earlier
known as Directorate General of Anti-Dumping & Allied
Duties) is an attached office of the Department of
Commerce, Ministry of Commerce & Industry. The
Directorate General of Anti-Dumping & Allied Duties(DGAD)
which was formed in 1997 has beenrestructuredas DGTRin
May 2018 by restructuring and re-designing DGAD into
DGTR by incorporating all the trade remedial functionsii.e.
Anti-Dumping Duty (ADD), Countervailing Duty (CVD),
Safequards Duty (SGD) and Safequards Measures (QRs)
under a single window framework. Thus, the DGTR has
been formed by merging of functions of DGAD, Department
of Commerce, Directorate General of Safequards,
Department of Revenue and Safequards (QR) functions
of DGFT into its fold. The DGTR is a professionally
integrated organization with multi-spectrum skill sets
emanating from officers drawn from different services
and specializations. The DGTR does trade remedy
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investigations, which are quasi-judicial in nature, before
makingitsrecommendationstothe Central Government.

Itisthe single national authority for administering all trade
remedial measuresincluding anti-dumping, countervailing
duties and safeqguard measures. The DGTR provides a level
playing field to the domestic industry against the adverse
impact of the unfair trade practices like dumping and
actionable subsidies from any exporting country, by using
trade remedial methods under the relevant framework of
the WTO arrangements, the Customs Tariff Act & Rulesand
other relevant laws and international agreements, in a
transparent and time bound manner. It also provides trade
defence support to our domestic industry and exportersin
dealing with instances of trade remedy investigations
instituted againstthem by other countries.

(B)Subordinate Offices

(i) Directorate General of Commercial Intelligence and
Statistics(DGCI&S)

The Directorate General of Commercial Intelligence &
Statistics (DGCI&S) is the premier organization of
Government of India for collection, compilation and
dissemination of India's trade statistics and commercial
information. The Directorate, headed by a Director General,
has its office at Kolkata and is responsible for collecting,
compiling and publishing/disseminating trade statistics
and various types of commercial information required by
the policy makers, researchers, importers, exporters,
traders as well as overseas buyers. It is the first large scale
data processing organization functioning as a nodal
agency for export & import data, with an ISO certification
9001:2015 for compilation and dissemination of India's
foreigntrade statistics.

(ii) SpecialEconomic Zones(SEZs)

The main objectives of the SEZ Scheme is generation of
additional economic activity, promotion of exports of
goods and services, promotion of investment from
domestic and foreign sources, creation of employment
opportunities along with the development of infra-
structure facilities. All laws of India are applicable in SEZs
unless specifically exempted as per the SEZ Act/Rules.
Each Zone is headed by a Development Commissioner and
is administered as per the SEZ Act, 2005 and SEZ Rules,
2006. Units may be set up in the SEZ for manufacturing,
trading or for service activity. The unitsin the SEZs have to
be net foreign exchange earners but they are not subjected
to any predetermined value addition except (Gems &

- Department of Commerce




Annual Report 2023-24

Jewellery Units) or minimum export performance require-
ments. Salesinthe Domestic Tariff Areafromthe SEZ units
are treated as if the goods are being imported and are
subject to payment of applicable customs duties.

Offices of Development Commissioners of Special Eco-
nomic Zones (SEZs)are at Cochin Special Economic Zone,
Falta Special Economic Zone, MEPZ Special Economic
Zone, Kandla Special Economic Zone, SEEPZ Special
Economic Zone, Visakhapatnam Special Economic Zone
and Noida Special Economic Zone.

(iii) Pay and Accounts Office (Supply)

The payment and accounting of the Supply Division,
including of DGS&D are performed by the office of Chief
Controller of Accounts (Supply Division)under the Depart-
mentalized Accounting System, through its Regional Pay
and Accounts offices at New Delhi, Kolkata, Mumbai and
Chennai.Consequentupon Union Cabinet Decisionto close
the DGS&D w.e.f. 31st October 2017, the office of CCA
(Supply) has been discontinued and residual works are now
being handled by the CCA (Commerce) with the skeletal
staff and 01 PAO, in New Delhi. The work of RPAO (Supply),
Mumbai and RPAO (Supply), Kolkata and RPAO (Supply).
Chennai has been overtaken by RPAO (Commerce),
Mumbai, RPAO (Commerce), Kolkata and RPAO (Comm-
erce), Chennairespectively.

(iv) Pay and Accounts Office(Commerce & Textiles)

There is a common Accounting Wing for both the Depart-
ment of Commerce & Ministry of Textiles. The Accounts
Wing, Department of Commerce functions under the
supervision of Chief Controller of Accounts (CCA) who is
assisted bya Controller of Accounts(CA), Deputy Controller
of Accounts, Assistant Controller of Accounts(ACA)and 05
Pay and Accounts Offices (PAOs) {2 PAOs in Delhi and one
each at Chennai, Mumbai, Kolkata}. The responsibility of
the Budget Division of the Ministry is also entrusted to the
CCA. CCA extends all assistance to Financial Advisor in
budgeting, monitoring & control of expenditure, render
Professional expertise in matters related to Financial
Management System, Preparation of disclosure state-
ments as required under FRBM Act, Annual Finance
Accounts, Appropriation Accounts and Estimation & Flow
of Non-tax Revenue Receiptsetc.

(C) Autonomous Bodies
(i)Coffee Board

The Coffee Board is a statutory organization under the
control of Ministry of Commerce & Industry, Government of

Government of India
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India constituted underthe Coffee Act 1942, an Act enacted
by the parliament. The Board comprises 33 members
including a non-Executive Chairman, the Secretary, who is
the Chief Executive, appointed by the Government of India,
and remaining 31 members comprising Members of the
Parliament, Official membersrepresenting the interests of
Coffee Growing States and members representing various
interests of the Coffee Industry.

The Coffee Board focuses its activities in the areas of
research, extension, development, market intelligence,
external & internal promotion and labour welfare mea-
sures. The Coffee Board functions with its Head Office in
Bengaluru. The Central Coffee Research Institute (CCRI) at
Balehonnuru, Chikkamagaluru District, Karnataka is the
headquarters of the Research Department with a Sub-
Station at Chettalli (Karnataka) and Regional Research
Stations at Chundale (Kerala), Thandigudi (Tamil Nadu),
Narasipatnam (Andhra Pradesh) and Diphu (Assam). The
Extension network is spread over the traditional coffee
growing areas (Karnataka, Kerala and Tamil Nadu), Non-
Traditional Areas (Andhra Pradesh and Odisha) and North
Eastern Region (Assam, Tripura, Mizoram, Meghalaya,
Nagaland, Manipur and Arunachal Pradesh). The Coffee
Quality Division of the Research Department is involved in
setting up quality standards, capacity building in the areas
of coffee roasting and retailing business and certification
of coffee as per National and International quality stan-
dards. The Promotion Departmentisinvolved in promotion
of Indian Coffee in export market and also promotion of
coffeeconsumptionindomestic market.

(ii)RubberBoard

The Rubber Board is a statutory body constituted under
Section (4) of the Rubber Act, 1947 and functioning under
the administrative control of the Ministry of Commerce and
Industry. The Board is headed by a Chairman appointed by
the Central Government and has 28 other members
including the Executive Director, Members of Parliament
(two from House of People and one from Council of States)
and representatives of various interests of natural rubber
industry such as rubber growing sector, rubber manu-
facturing industry, labour interest, representatives of
Governmentsof principal rubber growing states.

Executive and administrative powers of the Board are
vested with the Executive Director. The Board's head-
quarter is located at Kottayam in Kerala. Developmental
and regulatory functions pertaining to the entire value
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country, which includes export promotion offices,
development offices for small and large cardamom, Quality
Evaluation Laboratories (QEL), research stations, spices
parks etc. The Board works with the stakeholders of the
spices sector, for undertaking programs and projects for
development of small and large cardamom and for
promotion of export of spices.

The programs undertaken by the Board include, support to
exporters for infrastructure development and value
addition; organizing programs for establishing market
linkage of farmers and exporters with international buyers;
supporting primary processing through establishment of
processing facilities in the major growing centers (Spices
Parks); undertaking trade and brand promotion activities
for Indian spices, including co-participation of stake-
holders in international fairs and exhibitions; quality
management of spices exported from India through the
Quality Evaluation Laboratories which provide analytical
services and monitors quality of spices for export through
testing and certification; facilitating primary sale of
cardamom through the auction system; providing research
support to stakeholders on small and large cardamom;
assisting growers of small and large cardamom for
production development and growers of other spices for
post-harvest management; working with the regulatory
bodies of importing countries, trade support institutions,
inter-governmental organizations etc. for export promo-
tion of spices, etc.

(vi) The Marine Products Export Development Authority
(MPEDA)

The Marine Products Export Development Authority
(MPEDA), a statutory body constituted under the MPEDA
Act, 1972 under the Department of Commerce, Ministry of
Commerce & Industry has the mandate of developing a
conducive ecosystem for marine products in the country
and promotionofitsexportfromIndia.

The Authority hasits headquarterslocated in Kochi, Kerala
and consists of 30 members including a Chairman
(Appointed by the Central Government). There are 18 field
offices across the coastal States including one in NE India
to assist the marine products exporters, processors and
aqua culturists for ensuring timely advice to the stake-
holders. MPEDA has three Trade Promotion Offices at New
York (presently functioning at CGl office New York), Japan
and New Delhi and five full-fledged Quality Control
laboratories. MPEDA has also set up three registered
societies viz, Rajiv Gandhi Center for Aquaculture (RGCA)

Government of India
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for promotion of diversified aquaculture to support export
promotion by technology transfer, Network for Fish Quality
Management and Sustainable Fishing (NETFISH) and
National Centre for Sustainable Aquaculture (NaCSA) to
enable aquaculture farmers to adopt sustainable farming
practicesinthe Aquaculture.

(vii) Agricultural and Processed Food Products Export
Development Authority (APEDA)

The Agricultural and Processed Food Products Export
Development Authority (APEDA) was established by the
Government of India in accordance with the Agricultural
and Processed Food Products Export Development Autho-
rity Act, as enacted by the Parliament. APEDA operates
across various agriculturally significant states in India,
delivering services to the agricultural export community
through its Head office in New Delhi and sixteen (16)
Regional Offices strategically located in Ahmedabad,
Bengaluru, Bhopal, Chandigarh, Chennai, Guwahati,
Hyderabad, Jammu, Kochi, Kolkata, Ladakh, Mumbai,
Srinagar, Tripura, Varanasiand Visakhapatnam.

As per Section 10 of the Agricultural and Processed Food
Products Export Development Authority Act, 1985 (2 of
1986), APEDA is mandated with several crucial functions,
including: development of industries related to scheduled
products for export by providing financial assistance,
conducting surveys and feasibility studies, participatingin
enquiry capital through joint ventures, and implementing
relief and subsidy schemes, registration of individuals as
exporters of scheduled products, subject to prescribed
fees, establishment of standards and specifications for
scheduled products to ensure compliance with export
requirements, inspection of meat and meat products at
various stages, including slaughterhouses, processing
plants, storage facilities, conveyances or other relevant
locations, to uphold product quality, improvement of
packaging for scheduled products to enhance their
marketability, enhancement of marketing strategies for
scheduled products outside of India, promotion of export-
oriented production and development of scheduled
products, collection of statistics from establishments
engaged in the production, processing, packaging,
marketing, or export of scheduled products, with
subsequent publication of the collected data or relevant
extracts, provision of training in diverse aspects of
industries associated with scheduled products besides
addressing any other matters as may be prescribed by
relevantregulations.
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(viii)Export Inspection Council of India(EIC)

The Export Inspection Council (EIC)was established by the
Government of India under Section 3 of the Export (quality
control and inspection) Act,1963 to ensure sound
development of export trade of India through Quality
Control and pre-shipment Inspection and for matters
connected thereof. The EIC is an advisory body to the
Government of India and is headed by the Chairman. The
Executive Head of the EIC is Director (Inspection and
Quality Control) who is responsible for enforcement of
quality control and pre-shipment inspection of various
commodities meant for export, which are notified by the
Government under the Export (Quality Control and
Inspection)Act, 1963.

The ElICislocated at New Delhiand exercises technical and
administrative controloverthe ExportInspection Agencies
(EIAs) established under Section 7 of the Act. The EIAs are
headquartered at Mumbai, Kolkata, Kochi, Chennai and
Delhi with a network of 24 sub offices backed by state-of-
the art laboratories accredited by NABL as per ISO 17025,
spread all over India and caters to the needs of the
exportersonapanIndiabasis. Themajorrole of the EICisto
ensure the Qualityand Safety of products exported, inorder
to meet the requirements of the importing countries. This
assurance is provided through either a consignment-wise
inspection system or quality assurance/food safety
management system-based certification. With more than
fifty years of experience in the field of inspection, testing
and certification of food itemsas pertheimporting country
requirements, the EIC has developed a global acceptance.
The EIC certification has beenrecognized by India's trading
partners, like, European Union, United States of America,
Australia, Japan, Custom Union, Saudi Arabia, Vietnam,
China, South Africa, etc. The EIC has been instrumental in
evolving the stakeholders including exporter fraternity to
meet the changing requirements of the importing
countrieswithrisingprevalence of food safetyincidents.

The EIC is always actively involved in standard setting
process at national and international levels and provide
feedback to ensure the interest of exporters are well
protected. The EIC has adopted Quality Management
System and is ISO 9001:2015 certified to ensure realization
ofitsobjectives.
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(ix)IndianInstitute of Foreign Trade (lIFT)

Indian Institute of Foreign Trade (IIFT) was set up on 2nd
May 1963 as an autonomous Institution under the aegis of
the Department of Commerce, Ministry of Commerce &
Industry, Government of Indiawithafocuson Foreign Trade
related Researchand Training.

IIFT is one of the top-ranked B-Schools in India with a
specialization in International Business aimed at promo-
tingand enhancing education, research and corporationin
international trade. The Institute headquartered at New
Delhi has its off campus at Kolkata (West Bengal) and
Kakinada (Andhra Pradesh). In recognition of its all-round
achievements, the Institute was given the status of
“Deemed to be University”in May 2002 by University Grants
Commission (UGC) and graded as Category - | “Deemed to
be University” in June 2018 by University Grants Commi-
ssion (UGC). The Institute has achieved the AACSB
business accreditation and was awarded the certificate on
21st December 2021.The National Assessment and
Accreditation Council (NAAC) Peer Team conducted the
Assessment and Accreditation (A&A) exercise of IIFT
during the 5th-7th December 2023. The IIFT has been
Accredited witha CGPA of 3.27 onaseven-point scale at A+
Grade valid for a period of 5 years from 15th December
2023. In NIRF (National Institutional Ranking Framework)
Ranking 2023, IIFT has been ranked 27th under the
management category.

(x)IndianInstitute of Packaging(IIP)

The Indian Institute of Packaging (lIP) is an autonomous
body under the aegis of the Department of Commerce,
Ministry of Commerce & Industry, Government of India,
established in 1966 under Societies Registration Act, 1860.
The Institute headquartered at Mumbai has its regional
centres at Chennai (1971), Kolkata (1976), Delhi (1986),
Hyderabad(2006), Ahmedabad(2017) and Vishakhapatnam
(2021). Through an MoU signed between IIP and Govern-
ment of Uttar Pradesh, IIP Lucknow Centre has been
opened in the campus of Institute of Entrepreneurship
Development U.P. (2023). A new centre of IIP has been
constructedat Bengaluruand willsoon be operational.

The Institute is engaged in various activities like testing
and certification of packaging materials and packages for
domestic and export market, including mandatory UN
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Certification of packaging for transport of hazardous
/dangerous goods, training, education, consultancy,
projects and research and development in the area of
packaging.

The Apex advisory body of the Institute is the Governing
Body which has one Chairman and two Vice-Chairmen and
other members from industries representing various
segments such as packaging materials, packaging
machineries and user industries. Further, some members
of the Governing Body are nominated by the different
Ministries/Departments and Commodity Boards of
Government of India. The Director is the Head and Principal
Executive Officer of the Institute who is the overall in-
charge of the organization.

(D)Public Sector Undertakings(PSUs)
(i) State Trading Corporation of India Limited (STC)

STC was set up on 18th May 1956 under the administrative
control of the Ministry of Commerce & Industry. STC played
an important role in country's economy by arranging
imports of essential items of mass consumption (such as
wheat, pulses, sugar, edible oils, etc.) and industrial raw
materials into India and also contributed significantly in
developing exports of a large number of items from India
fromtimetotime.

STC has a paid up equity of Rs. 60 crore. As on 31st March
2024, the share of Government of India in STC's equity was
90 percent. The total manpower of the Corporation as on
31st March 2024 was 126. Presently, STC is not carrying out
anybusinessactivity.

The STCL Ltd., a subsidiary of STC, is in the process of
winding up and has stopped all its business activities since
2014-150nwards.

(ii)MMTC Limited

MMTC Limited was incorporated in 1963 primarily to
reqgulate theinternational trade of Minerals and Metals. The
Company has an authorized and paid-up equity capital of
Rs 150 crore. The shareholding of Government of India in
MMTC is 89.93 percent. The balance is held by financial
institutionsand public.

The Company was acting as a canalizing agency for export
of iron ore, manganese ore, chrome ore/concentrate and
nominated agency for import of gold & silver and urea,
besides trading in other commodities. Disinvestment of
Neelachal Ispat Nigam Ltd (NINL), a joint venture of MMTC
and b5 other Central/State PSUs, was completed on 4th July
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2022. Currently, MMTC in not undertaking any business
activity.

Subsidiary Company MMTC Transnational Pte. Ltd. (MTPL)
Singapore is a wholly owned subsidiary company of MMTC
and was incorporated in October 1994 under the laws of
Singapore with the objective to take advantage of liberal-
ization/globalization of trade and commerce to tap South
East Asian market for trading in commodities. The com-
panyisunderliguidation.

(iii) PEC Limited

PEC Limited was incorporated as a subsidiary company of
State Trading Corporation in 1971 as “The Project and
Equipment Corporation of India limited” and became an
independent Company in 1991. The name of the company
was changed to PEC Limited on 25th November 1997. The
main functions of the PEC Limited included export of
engineering equipment and projects, import of bullion and
trading in industrial raw material and agro commodities.
The Company is not undertaken any business activity since
September2019.

(iv) ECGC Ltd (Formerly Export Credit Guarantee
CorporationofIndialLtd.)

ECGC covers export transactions destined to more than
200 countries of the world. It has supported over 7,000
distinct exporters through direct credit insurance cover
and over 9,000 exporters through credit insurance covers
to banks. More than 90 percent of its customers belong to
small exporters segment. ECGC has supported total
exports of Rs.7.34 lakh crore during 2023-24, which
constitute more than 20 percent of national merchandise
exports from India. ECGC has also supported around 33
percentof total export credit disbursement by all the banks
in India during April 2023 to March 2024, through Export
Credit Insurance for Banks (ECIB) covers extended to
twenty-one banks whichincludesall the nationalized banks
and nine private sector banks and cooperative banks. It has
settled claims of over Rs.8,250 crore during the last 10
financialyears(between FY 2014-15t02023-24).

In order to expand its business and coverage of national
exports, it has recently taken the initiatives such as (i)
Enhanced cover of 90 percent (from an average 70 percent
cover) to small exporters having aggregate export credit
working capital limit up to Rs.50 crore under its Whole
Turnover Export Credit Insurance for Banks (WT-ECIB)
w.e.f. 1st July 2023. Thisis aimed at encouraging the banks
to lend affordable and adequate export credit to small
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exporters enabling them to explore new markets/new
buyers and diversify existing products portfolio compe-
titively (ii) Revamped some of its existing products like
Multi Buyer Exposure Policy (MBEP), Export Receivables
Insurance Cover (ERIC) commonly known as 'Cover for
factors' in Indian rupee and '‘Domestic Credit Insurance
Policy'(DCIP) for exporters. (iii) Expanded its services from
ECGC IFSC Insurance Office, GIFT City, Gandhinagar and
introduced new product ERIC in foreign currency (iv) The
Company has introduced 'Pre-Shipment Risk Cover' from
January 2024. It is an Add-on risk cover to the exporters
holding Multi Buyer Exposure Policy (MBEP) covering the
loss towards the expenses incurred in the production of
goods which could not be exported owing to the insolvency
of the buyer and/or political risks such as war or import
restriction.

Further, ECGC has signed an MoU with the Ministry of MSME
for implementing the 'Capacity Building of First Time MSE
Exporters' (CBFTE) component of International Coo-
peration (IC) Scheme. The objective of the CBFTE scheme
is to enable the Micro and Small Enterprises (MSE) to
promote their products and services in the international
markets through incentivization at various stages of the
business cycle. Under the CBFTE scheme, refund of
premium up to Rs. 10,000/-in a financial year, is allowed to
the new exporters holding 'Small Exporter's Policy', subject
to certain eligibility criteria. This move is expected to
encourage MSE exporters to venture into exports and
reduce their transaction cost towards credit insurance
covers.

(v)India Trade Promotion Organization (ITPO)

India Trade Promotion Organisation (ITPO) was formed in
the year 1976, after re-naming Trade Fair Authority of India
(TFAl)and merging of Trade Development Authority of India
(TDA). ITPQO is a Schedule 'B' Miniratna Category-I CPSE
under the administrative control of Department of
Commerce with 100 percent shareholding by the
Government of India. Its Registered Office is at Pragati
Maidan, New Delhi. Theregional Offices of ITPOare located
in Mumbai, Kolkata and Chennai ensuring representative
participation of trade and industry from different regions
ofthecountryinitseventsinlindiaandabroad.

India Trade Promotion Organisation (ITPQ) is a premier
trade promotion agency of India providing a broad
spectrum of services to trade industry and acting as a
catalyst for growth of India's trade. ITPO is engaged in
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providing services pertaining to promotion/ facilitation of
trade by organizing/ participating in trade fairs in India and
abroadtherebyincreasingIndia's exports.

In addition, ITPO undertakes promotion of trade in goods
and services connected with or relating to fairs, exhi-
bitions, conventions in India and abroad; It also explores
new markets for traditional items of export and develop
exports of new items with a view to maintaining,
diversifyingand expanding the export trade.

ITPO has three subsidiaries, namely, Karnataka Trade
Promotion Organisation (KTPO), Tamil Nadu Trade
Promotion Organisation (TNTPO) and ITPO Services Ltd.
(ISL) with ITPQ's shareholding of 51 percent in TNTPO &
KTPO and 100 percent in ISL. ITPO also has a 50:50 Joint
Venture, namely, National Centre for Trade Information
(NCTI) along with the National Informatics Centre (NIC)
which is under Liquidation. Further, Jammu & Kashmir
Trade Promotion Organization (JKTPQ) at Pampore is a
Joint venture Company between the Government of
Jammu and Kashmir with 51.25 percent equity share, ITPO
with 40 percent equity share and the remaining equity
owned by The Export Promotion Council for Handicrafts
(EPCH)and The Carpet Export Promotion Council (CEPC).

(E)Government e Marketplace(GeM)

In the fiscal year 2023-24, Government e-Marketplace
(GeM)continued its unwavering commitment to revolution-
ize India's public procurement landscape in alignment with
the vision of Hon'ble Prime Minister Shri Narendra Modi.
GeM tirelessly strived to offer a streamlined, transparent
anddigital procurement platform.

GeMcommenceditsjourneyinthe fiscal year 2016-17 witha
Gross Merchandise Value (GMV) of Rs. 422 crore. Presently,
GeM has attained a significant milestone by exceeding the
Rs.4lakhcrore GMV markin FY 2023-24.

The procurement of Services through the GeM portal has
proved to be a pivotal force behind this staggering GMV.
Nearly 50 percent of this GMV has been attributed to the
procurement of Services, displaying aremarkable surge of
205 percent in terms of Services procured on GeM in the
last FY. By creating access to market, GeM has been
exceptionally successful in breaking down the cartel of
established and renowned service providers, paving way
for small domestic entrepreneurs to participate in
government tenders from anywhere at any time. As on 31st
March 2024, the GMV of services has reached Rs. 3.10 lakh
crore since its inception. The GMV of services in FY 2022~
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23 was Rs. 66,159 crore. There is a quantum jump in the
procurement of services in the FY 2023-24 and the total
GMV of serviceswasRs. 2.07lakh crore.

The portal has more than 12,079 product categories and
over 322 service categories and it is home to more than
1,49,131 buyer organizations. The total number of orders
placed on GeM is close to Rs. 2.11 crore, with a cumulative
GMV of more than Rs. 7.97 lakh crore since inception up to
31stMarch2024.

Over 9.18 lakh Micro and Small Enterprises (MSEs) have
registered onthe GeM portal and they have received orders
totaling more than Rs. 3.92 lakh crore, contributing to over
49.22 percentof GeM'scumulative GMV.

GeM can now be accessed from foreign locations via a
secured platform called AVD. This move will be beneficial
forspecificbuyersfromthe Indian Embassiesabroad.

(F)Export Promotion Councils(EPCs)

The Export Promotion Councils(EPCs)are organisations of
exporters, registered as non-profit organizations under
the Companies Act/ Societies Registration Act. Roles and
functions of these Councilsare guided by the Foreign Trade
Policy, which also recognizes them as registering authori-
ties for exporters. At present, there are thirteen Export
Promotion Councils(EPCs), as mentioned below, under the
Department of Commerce:

(i) Basic Chemicals, Cosmetics & Dyes Export Promotion
Council(CHEMEXCIL)

Basic Chemicals, Cosmetics & Dyes Export promotion
Council, popularly knownas CHEMEXCIL was constitutedin
1963 under Companies Act 1956 in Mumbai with the
objective of promoting export of Dyes and Dye Inter-
mediates, Basic Inorganic, Organic Chemicals including
Agro Chemicals, Cosmetics, Soaps, Detergents, Toiletries
& Essential Qils, Speciality Chemicals, Lubricants and
CastorQil.

The Council's head office is located in Mumbai and it has
four Regional Offices at Ahmedabad, Bangalore, Kolkata
and New Delhi.

(ii)Chemicals & Allied products Export Promotion Council
(CAPEXIL)

Chemicals & Allied products Export Promotion Council
(CAPEXIL), a premier Export Promotion Council, was set up
in 1958 under the Companies Act, 1956. The Council's
registered office and head officeislocated in Kolkataand it
has four regional offices located at Mumbai, Chennai,
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Kolkata and New Delhi. The Council functions under the
guidance of its Committee of Administration (CoA) and
under overall supervision of the Department of Commerce,
Government of India. The Council is entrusted with the
export promotion activities of chemical based allied
products which include Bulk Minerals and Ores, Natural
Stone Products, Processed Minerals, Paper & Paper Board
Products, Auto Tyre and Tubes, Rubber Products,
Ceramics and Allied Products, Glass and Glassware,
Plywood and Allied Products, Cement, Clinkers and
Asbestos products, Graphite and Explosives, Books,
Publications & Printing Products, Paints, Printing Ink and
Allied Products, Miscellaneous Chemical Products, Ossein
and Gelatinand Animal by-products.

(iii) Councilfor Leather Exports(CLE)

The Council for Leather Exports (CLE) was set up in July
1984. Itisanon-profit company registered under the Indian
Companies Act, 1956 entrusted with export promotion
activities and development of the Indian footwear and
leather industry and is the apex organisation of the
industry.

CLE undertakes multifarious activities which are directed
towards assisting its members in extending their global
reach for increasing their exports. These activities include
disseminating market information, trends and policy
implications on commercial, technical and technological
developments in the Indian leather industry, participating
in major International fairs and specialized trade shows
acrosstheglobe, organizing buyer-sellermeetsinIndiaand
abroad, B2B meetsin focus countries, organizing webinars
on topics of interest to the industry, promoting design
development through organizing designers fair in India,
submitting proposals and representations to the Govern-
ment on issues relating to Export Import Policies/Pro-
cedures, Duties, Market Development Activities etc., for
the overall development of the leather industry. The
Council also publishes in-house periodicals to keep the
exporters abreast of all developments (publications
include monthly magazine 'Leather News India’, Exporters
Directory and Facts and Figures of Exports of Leather and
Leather Products), facilitating implementation of Indian
Footwear and Leather Development Programme (IFLDP)
and promoting, facilitating and attracting Joint Ventures,
technical collaborationsand strategic alliances, FDl etc.

CLE serves as a connecting bridge between Indian leather
exporters and buyers all over the world. CLE has its

Department of Commerce .



Ministry of

Gover ia
& Industry
DEPARTMENT OF COMMERCE

registered Head Office at Chennai and five Regional Offices
at Kanpur, Kolkata, New Delhi, Chennai & Mumbai and ex-
tensionofficesat AgraandJalandhar.

(iv)EEPC India

EEPC India is the Council set up under the aegis of
Department of Commerce for promoting exports in the
Engineeringsector. Itisacompany set up under Section 25
of the Companies Act 1956 (company not for profit),
keeping in view the special requirement of the Indian
Engineering Sector for export promotion. EEPC Indiais the
nodal agency for issue of Registration-cum- Membership
Certificate for engineering exports throughout the country
under the provisions of the Foreign Trade Policy. The
organization has its headquarters at Kolkata with regional
offices in Mumbai, Chennai, Kolkata and Delhi and sub-
regional offices in Ahmedabad, Bengaluru, Hyderabad
(Secunderabad) and Jalandhar for providing services to
exporters of engineering products. With aview to establish
closer connections with the engineering manufacturers &
exporters and to have a better reach, EEPC India has also
openedits chaptersin 15 Tier ll/Tier lll cities spread across
the country.

As an advisory body, it actively contributes to the policies
of Government of India and acts as an interface between
the engineering industry and the Government. Set up in
1955, EEPC India now has a membership base of around
9000 out of which around 60 percent are SMEs. EEPC India
facilitates sourcing from India and boosts the MSMEs to
raise their standard at par with the international best
practices. It also encourages the SMEs to integrate their
business with the global value chain. Keeping 'Engineering
the Future' as the motto, EEPC India serves as the
reference point for the Indian engineering industry and the
international business community in its efforts towards
establishingIndiaasamajorengineering export hub.

(v) ThePlastics Export Promotion Council

The Plastics Export Promotion Council (PLEXCONCIL) was
established in 1955 and registered under section 25 of
Companies Act 1956, with the aim of promoting the exports
of Plastics & Linoleum products from India and represents
over 3,000 exporters primarily MSMEs who manufacture
/trade in plastics products ranging from plastics raw
materials to semi-finished and finished items. PLEXCON-
CIL maintains five offices across India-Mumbai (Head
office) and regional offices at Delhi, Chennai, Kolkata and
Ahmedabad.
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The Council is presently entrusted with the export
promotion activities of the product panels that are
Consumer & House ware products, Cordage, Fishnets &
monofilaments, FIBC, Woven sacks, Woven fabrics,
Tarpaulin, Floor coverings, leather cloth & laminates, FRP &
Composites, Human hair & related products, Medical items
of plastics, Miscellaneous products and items, Packaging
items-flexible, rigid, Plastic filmsand sheets, Plastic pipes
& fittings, Plastic raw materials, Writing instruments &
stationeryand Merchant Exports.

Inits endeavor to promote the export of plastics products,
PLEXCONCIL enables Indian exporters participation at
International Trade Fairsin consultation with the members
as well as Indian Missions abroad; conducts dedicated
Buyer Seller Meets; makes policy representations to
various authorities on behalf of the industry; and holds
biennial Award Function to felicitate top exporters in as
many as 50 categories. Additionally, the Council publishes
a monthly e-magazine, providing a comprehensive
coverage of plastic export statistics; market insights and
industry updates.

(vi)Sports Goods Export Promotion Council (SGEPC)

The Sports Goods Export Promotion Council (SGEPC) was
established in the year 1958 with an objective to promote
the exports of Sports Goods from India. In the Year 2001,
export promotion of Toys was also entrusted to the SGEPC.
The SGEPC is managed by a Committee of Administration
(COA), which consists of elected representatives from the
Indian Sports Goods & Toy industry and includes
Government representatives. The COA is headed by the
Chairman.

The SGEPC's range of activities includes activities that
spur the Indian Sports Goods & Toy industry's performance
on the one hand and the activities that help to promote its
presence internationally. The SGEPC organizes trade
promotion activities like Indian participation in inter-
national trade fairs, visits of Business Delegations,
promotional campaigns in international markets etc.,
along with various other activities to promote the exports
of Toys & SportsgoodsfromIndia.

(vii) Shellac and Forest Products Export Promotion
Council (SHEFEXIL)

The Shellac Export Promotion Council was founded in June
1957, under the Companies Act, 1956, which was re-
christened to Shellac and Forest Products Export
Promotion Council (SHEFEXIL) on 8th February 2007. The
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Council's registered office is located at Kolkata and has no
additional branch or regional office. SHEFEXIL is the
designated nodal agency for export promotion of key
products, like Nutraceuticals, Extracts/Botanicals, Herbs,
Guar Gum, Shellac & Lac based products.

SHEFEXIL is mandated for export promotion of 8 unique
panels namely Nutraceuticals, Vegetable Saps & Extracts,
Plant and Plant Portions (Herbs), Guar Gum, Shellac & Lac
based products, Other Vegetable materials, Fixed
Vegetable Qils and Cakes & Others and Products belonging
toNorth EasternRegion.

(viii) Pharmaceuticals Export Promotion Council of India
(PHARMEXCIL)

Pharmaceuticals Export Promotion Council of India was
established in 2004 under the Companies Act, 1956,
keeping in mind the unique requirements of the Indian
Pharmaceuticalindustry for export promotion. The Council
hasits headquartersin Hyderabad, with regional offices at
Mumbai and New Delhi, and Branch Offices in Ahmedabad,
Chennai and Bengaluru. There are 4562 members in the
Council.

The products and services falling under the purview of
Pharmexcil are Bulk Drugs and its intermediates:
Formulations; Biotech & biological products; Diagnostics;
Surgicals; Nutraceuticals & pharma industry related
services; Collaborative Research; Contract Manufactur-
ing; Clinical Trials & Consultancy; Pharmarelated services.

Apartfromactingasaninterface with the Government, the
Council also offers professional advice to its members in
areas such as patent issues, compliance with regulatory
requirements, technology up-gradation, trade related
help, etc. Pharmexcilalsoactsasanodalagency forissue of
Registration cum Membership certificates. The Council
participates in important exhibitions and fairs in various
countries and also organizes international conferences
and buyer-sellermeetsinIndia.

(ix)Services Export Promotion Council (SEPC)

SEPCisanExport Promotion Council set up by Department
of Commerce, Ministry of Commerce & Industry, for
facilitating services export from India. SEPC acts as an
interface between the services industry & Government of
India and actively contributes in the formulation of policies
of Government of India.

It organizesalarge number of promotionalactivitiesbothin
India and abroad, such as Buyer-Seller Meets (BSM), trade

fairs/exhibitions, and India pavilion/information booths in
selected exhibitions to demonstrate the capabilities of
Indian services industry. SEPC members can avail the
benefits of various schemes of Department of Commerce,
Ministry of Commerceand Industry.

SEPC serves as a platform of interaction between the
services sector industry and policy makers in the
Government. Specifically, it performs the functions such
asimplementingan Export promotion Strategy to Promote
Services Exports, Facilitating Overseas Services Enquir-
ers and Communication and Publicity of Indian services
sector.

As per DGFT public Notice No. 26/2015-20 dated Tst August
2018, details of services falling under SEPC's jurisdiction
are Accounting/Auditing and Book Keeping Services,
Advertising Services, Architectural Services, Consultancy
Services, Distribution Services, Educational Services,
Entertainment services including Audio-visual services,
Environmental Services, Healthcare services, Hotel and
Tourism related services, Legal Services, Maritime Trans-
port Services, Marketing Research and Public Opinion
Polling Services/Management Services, Printing &
Publishing Servicesand Others.

(x)Project Exports Promotion Council of India(PEPC)

Project Exports Promotion Council of India (PEPC), an
export promotion council set up by the Government, is an
apex coordinating agency to facilitate project exports
comprising of overseas projects contracted in any of the
modulesviz., Civil Construction Projects, Turnkey Projects,
including engineering, procurement and construction
(from concept to commissioning) and essentially includes
civil work/ construction and all supplies specific to these
turnkey projects, Process and Engineering Consultancy
Services, Project construction items (excluding Steel and
Cement), Construction Engineering Products (Fittings &
Fixtures/ Materials), Construction Equipment's & Accesso-
riesand other Project Goods.

PEPC is an Autonomous Society under Department of
Commerce, Ministry of Commerceand Industry.

PEPC, has been actively engaged in the development and
promotion of project exports in major sectors of economic
and industrial development such as construction of dams,
hydroelectric & thermal power plants, industrial plants,
utility buildings, large scale oil and natural gas pipelines,
petrochemical refineries and complexes, motorways,
tunnels and bridges, seaports and airports, large-scale
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housing projects, high-rise buildings, hotels & tourist
resorts, etc.

The value of contracts secured by PEPC members during
financial year 2023-24 grew approximately 220 percent of
total value of contracts secured during complete financial
year2022-23(USS 4.5billion, Rs. 37,044 crore).

The contracts were secured in Power Transmission &
Distribution, Solar, Hydrocarbons, IT Infrastructure &
Industrial Plant Project sectors.

The range of value of contracts secured is USS 0.01 million
(Sugar Plant) to USS 2779 million (Green Ammonia, Solar,
Wind Energy).

The contract basket is fairly spread in various countries
with contracts being secured in Bangladesh, Iraq, Austra-
lia, Ivory Coast, Thailand, Tanzania, United Arab Emirates,
America, Saudi Arabia, Oman, Malaysia, Lithuania and Mal-
dives during FY 2023-24. The contracts have been secured
in varied developmental sectors such as PT&D (Power
Transmission & Distribution), Water Projects, Infra-
structure, Industrial projects, Consultancy. This reflects
the technical & financial maturity of Indian Project
Exporters.

(xi)Export Promotion Council for EOUs and SEZ Units

Export Promotion Council for EOUs & SEZs (EPCES) has
been set up by Ministry of Commerce & Industry, Govern-
ment of India, in January 2003 to service the export
promotional needs of EOUs & SEZs in the country. Over the
years, EPCES has made an endeavor to facilitate
consultations between different stakeholders including
industry, policy makers, banks, financial institutions and
multilateral agencies to facilitate greater competitiveness
intheIndian EOUs & SEZ sector.

EPCESisthe only scheme specific & Multi-product Council
and represents major industrial sectors like Textiles,
Garments &Yarn, Gem & Jewellery, Leather Goods, Food &
Agro products, Electronics & Software, Information
Technology, Pharmaceuticals & Chemicals, Engineering,
Minerals, Granites & other stones, Plastic & Rubber goods
etc.

EPCES has also been recognized by the Director General of
Foreign Trade (DGFT), Ministry of Commerce & Industry,
Government of India vide DGFT Public Notice No. 59/2002-
7 dated 15th January 2003 and is registered under
Societies Registration Act XXI of 1860.

The objectives of EPCES include promoting exports from
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India and to earn more foreign exchange for the country,
facilitating interaction between the EOUs/SEZs commu-
nity and Government both at the Central and State level,
providing benefits of Market Access Initiative (MAI)
Scheme rendered by the Central Government to Indian
Exporters for assisting their export market development
efforts and collaborating with other export promotion
councils/export promotion organizations in India and
similar bodies in foreign countries as well as with
international organizations workinginthefield.

(xii) Indian Oilseeds & Produce Export Promotion Council
(IOPEPC)

Indian Oilseeds & Produce Export Promotion Council
(IOPEPC) is concerned with the Development and export
promotion of Qilseeds, Oil and Oilcakes. It was formed on
23rd June 1956. IOPEPC, erstwhile known as IOPEA, has
been cateringtothe needs of exporters since more than six
decades. Besides focusing on exports, the Council also
works towards strengthening the domestic supply chain by
encouraging farmers, sellers, processors, surveyors and
exporters with an aim to enhance the quality of Oilseeds in
India.

(xiii)Gem & Jewellery Export Promotion Council (GJEPC)

The Gem & Jewellery Export Promotion Council (GJEPC),
the apextrade body of the Indian gems and jewelry industry
hascompleted58yearsofitsexistencethisyear.Ithasover
10,000 membersinits fold. The Gem & Jewellery sector is
among India's leading foreign exchange earning sectors.
Exports of gemandjewelry fromIndiaduring the fiscal year
2023-24 (April-March 2024) registered a performance of
USS 32.706 billion as compared to USS 37.956 billion for the
same period previous year. USA, Hong Kong, UAE, Belgium
& Israelare few of the major markets for G&J exports.

(G) Advisory Body
Board of Trade (BOT)

The Council for Trade Development and Promotion(CTDP)a
forum responsible for reqgular dialogue with State
Governments and UTs on International Trade was merged
with the Board of Trade (BoT) an advisory body for
discussion and consultation with Trade and Industry; for
greater coherence in consultation process vide Noti-
fication dated 17th July 2019 and the new forum remains as
Board of Trade. At present 29 non-official members, 25 ex-
officio members and 39 official members including DG,
DGFTasMember Secretary, MoS Commerce & Industry and
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Minister in Charge of Trade and Commerce in States and
UTs as Member and Hon'ble CIM as Chairperson constitute
the Board of Trade.

The Board of Trade, inter alia, advises the Government on
policy measures connected with the Foreign Trade Policy
to achieve the objectives of boosting India's trade. It
provides a platform to State Governments and UTs for
articulating state-oriented perspectives on Trade Policy. It
also acts as a platform for Government of India to appraise
State Governments and UTs about international develop-
ments affecting India's trade. Itisan important mechanism
for deliberations on trade-related issues with industry
bodies, associations, export promotion councils, and state
and UT Governments.

Department of Commerce has regularly held stakeholder
consultations with various Industry Associations and
Export Promotion Councils. As part of consultation, the
last Board of Trade meetingwas held on 16th January 2024.
The Board of Trade meeting focused on India's trade
performance and strategies for growth, greater colla-
boration between the Central Government, State
Governments, and industry associations, Free Trade
Agreements and potential for new agreements, and
challenges faced by exporters in various sectors including
issues with e-commerce regulations, duty drawbacks, and
logistics costs.

During the Board of Trade meeting, presentations were
also made on a variety of subjects such as Overview of
Import/Export Performance: Achieving USS 2 trillion
Exports, State Government: State Export Performance &
District as Export Hubs, Invest India's Role in Trade Promo-
tion, Leveraging FTAs for Boosting Exports - Special Focus
on Agricultural Exports, Discussion on Foreign Trade
Vision, Trade Facilitation measures undertaken by Cus-
toms, GeM: Coverage and Expansion, and Intervention to
Boost Pharma Exports. Ministers from states made
interventions in the meeting, giving their state-specific
suggestions, and also expressed their support to the
centralgovernmentinitiativesin promoting external trade.

The meeting was attended by Various State Ministers and
other senior officials of key line ministries and States, all
major trade and industry bodies, Export Promotion
Councilsandindustry associations.

(H)Other Organizations
(i)Federation of Indian Export Organizations (FIEQ)
FIEO provides the crucial interface between International

Trading community of India and the Central and State
Governments, Financial Institutions, Ports, Railways,
Surface Transport and all engaged in Export Trade
Facilitation. FIEOQ servesdirectly orindirectly the interests
of over 200,000 exporters from every Industry and
Servicessectorinthe country.

FIEQ is registered under the Societies Registration Act,
1860 with its Headquarters in Delhi, Regional Offices in
Delhi, Mumbai, Chennai and Kolkata, and Chapters in
Jaipur, Kanpur, Ludhiana, Ahmedabad, Indore, Hyderabad,
Kochi, Bengaluru, Coimbatore, Vijayawada, Bhubaneswar,
Ranchi and Guwahati. FIEO is ISO 9001:2015 certified and
ensures uniform and quality service to its members and
associates.

FIEQ actively addresses exporters' concerns by liaising
with relevant authorities to facilitate prompt resolution.
Through diverse communication channels, FIEO offers
exporters the opportunity to engage in online discussions
with its experts on matters pertaining to international
trade, enabling them to seek clarifications on policy issues
andmore.

FIEO arranges interactive sessions with policy makers,
ensuring that critical trade matters are brought to the
Government's attention for swift resolution. Being an
integral part of various committees and task forces
established by both Central and State Governments, such
as the Board of Trade, Parliamentary Standing Committee,
FIEO providescrucialinsightsonarange of trade policies.

In addition to the above, FIEO publishes many monthly and
weekly bulletins, reports, articles etc. on various topics
with the objective to keep the trade and industry updated
on the latest happenings in the international trade sector.
FIEO recognizes exporters and export facilitators and
confers “Niryat Shree” and “NiryatBandhu” Awards res-
pectively to encourage the exporters to perform better in
yeartoyear.

During the fiscal year 2023-24, FIEQ orchestrated a total of
740 strategically located export promotion programs
across India as well as abroad, devising strategy and
streamlining the process for exporters to seamlessly
market their products.

(ii) Indian Diamond Institute (IDI)

Established in 1978 under the Societies Registration Act,
1860, and the Bombay Public Trust Act, 1950, the Indian
Diamond Institute (IDI) is a leading vocational education
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institution focused on Diamond, Gems, and Jewellery.
Sponsored by the Ministry of Commerce & Industry,
Government of India, and supported by the Gem &
Jewellery Export Promotion Council, IDI offers compre-
hensive training programs covering various aspects of the
industry, including Diamond Manufacturing, Grading,
Jewellery Designing, Manufacturing, and Gemo-logy

IDI plays a pivotal role in skill enhancement, training
customs officials in Gold Appraising, Rough Diamond
Sorting, Diamond Grading, and upgrading the skills of
employees in MSME G&J units through the Centre for
Entrepreneur Development (CED), Government of Gujarat.
The institute's Gemmological Laboratory conducts testing
and identification of Diamonds, Gem Stones, and Jewe-
llery, issuing quality reports. Its Diamond Grading Labo-
ratory is authorized by the DGFT, MoC&lI for certification
andgrading of Diamonds.

(iii) National Centre for Trade Information (NCTI)
The Union Cabinet in its meeting dated 30.06.2021

approved the winding up/voluntary liquidation of NCTI.
Currently, NCTlisunderliquidation process.
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(iv) Price Stabilization Fund Trust (PSFT)

The Price Stabilization Fund Trust was registered on T11th
September 2003 as a Public Trust under the Indian Trust
Act, 1882 jointly by NABARD and Department of Commerce,
Ministry of Commerce & Industry initially for a period of 10
years to implement the Price Stabilization Fund scheme
launched by the Department of Commerce to alleviate the
hardship faced by the growers of coffee, tea, rubber and
tobaccoduetocontinuedlow prices of these commodities.
The Trust wasre-registeredforafurther period of tenyears
beyond 11th September 2013 i.e. upto 11th September 2023.
Theactivitiesof PSFT were closed on 31st March 2015.

(v)India Brand Equity Foundation(IBEF)

The India Brand Equity Foundation (IBEF) is a Trust
established by the Department of Commerce, Ministry of
Commerce and Industry, Government of India. IBEF's
primary objective is to promote and create international
awareness of Brand India in overseas markets and to
facilitate the dissemination of knowledge about Indian
products and services. Towards this objective, IBEF works
closely with stakeholdersacross governmentandindustry.
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Chapter 2

Global Economic and Trade Situation
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1. GLOBAL ECONOMY

The global economy is stabilizing and is expected to grow
steadily following a downfall on account of a series of
shocksinthe past few years. However, the growth has been
slow and uneven. The path has been turbulent, beginning
with pandemic-induced supply-chain disruptions followed
by Russia-Ukraine conflict which led to a worldwide food
and energy crises, a significant spike in inflation, and
tightening of monetary policy. Given the long-term effects
of the COVID-19 pandemic, Russia-Ukraine conflict, the
slow rise in productivity, and the growing geoeconomic
fragmentation, it is expected that the pace of expansion
willcontinue to below by historical standards.

e As per International Monetary Fund (IMF) World
Economic Outlook (WEQ), April 2024, global growth is
estimated at 3.2 percent in 2023 and is projected to
grow at the same rate of 3.2 percent during 2024 and
2025. The projection for 2024 is slightly higher by 0.1
percentage point as compared to the January 2024
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WEO Update, and higher by 0.3 percentage point as
compared to the October 2023 WEO forecast.
However, the projections for 2024 and 2025 are still
below the historical (2000-19) annual average of 3.8
percent. The global headline and core inflation is
expectedtodecline steadily.

The aggregate output of the Advanced Economies
(AEs)is expected to rise from 1.6 percent in 2023 to 1.7
percentin 2024 and further to 1.8 percentin 2025. The
forecast is higher by 0.2 percentage point for
2024 as compared to the January 2024 WEO Update
projections mainly on account of revision in the US
growth rate. In contrast, the aggregate output of
Emerging Market and Developing Economies (EMDEs)
is expected to grow by 4.2 percent both in 2024 and
2025, as compared to 4.3 percent in 2023. The growth
projections as per the World Economic Outlook of IMF
areasfollows:

Global Growth Projections (%)

2023
World Output 3.2
Advanced Economies 1.6
United States 2.5
Euro Area 0.4
Emerging Market and Developing 43
Economies (EMDEs)
Emerging and Developing Asia 5.6
China 5.2
India 7.8

Source: IMF World Economic Outlook, April 2024

Projections Difference from January

2024 WEO Update
2024 2025 2024 2025
3.2 3.2 0.1 0.0
1.7 1.8 0.2 0.0
2.7 1.9 0.6 0.2
0.8 1.5 (-)0.1 (-)0.2
4.2 4.2 0.1 0.0
5.2 4.9 0.0 0.1
4.6 4.1 0.0 0.0
6.8 6.5 0.3 0.0
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Real GDP Growth Rate (in%)

Trend in Global Growth

2019

s \World

Source: IMF World Economic Outlook Database, April 2024
Note: *Projections

2.GLOBAL TRADE

Global trade witnessed a more than expected slowdown in
2023 on account of the multiple challenges faced by global
economy. However, it is expected to rebound in 2024 des-
pite persistent geopolitical concerns. As per World Trade
Organization (WTQ), world merchandise trade volume is
expected to grow 2.6 percent in 2024 and 3.3 percent in
2025, as compared to (-) 1.2 percent in 2023. The 1.2 per-
cent decline in merchandise trade in 2023 is a significant
downgrade as compared to the WTQ's forecast of October
2023, which projected agrowth of 0.8 percent. Global trade
hasdisplayed remarkableresilience over the past few years
despite continuous shocks including COVID-19 pandemic,
supply chain disruptions and the geopolitical uncertain-
ties. The demand for trade-intensive manufactured goods
was particularly affected by the lingering effects of high
energy pricesandinflation, but overthe next twoyears, this
is expected to improve gradually as inflationary pressures
ease. Thereare downsiderisks to the forecasts onaccount
of the geopoliticaltensionsand policy uncertainty.

Advance Economies

2024* 2025*

s EMDE's
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Trade growth has shown a varied pattern across
regions/countries. On the export side, North America
registered the strongest growth of 3.7 percent in 2023,
followed by Africa at 3.1 percent and South America at
1.9 percent. Other regions registered modest and
negative export growth, as per WTO data. In 2024,
Commonwealth of Independent States(CIS)and Africa
is expected to register the strongest growth of 5.3
percent, followed by North America at 3.6 percent. All
other regions are expected to see positive export
growth.

On the import side, the CIS recorded the strongest
import growth of 18.8 percent, followed by the Middle
East (9.8%). All other regions registered negative
growthin 2023. In 2024, Asia is expected to record the
strongest import growth of 5.6 percent, followed by
Africa(4.4%)and South America(2.7%). Other regions
are expected to see modest growth except CIS where
importsare expectedtocontract by 3.8 percent.

Trade growth across major regi