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OVERVIEW




1. GLOBAL ECONOMIC OVERVIEW

Global economy is set for robust but uneven recovery,
following the COVID-19 induced downfall in 2020.
Now that the pandemic has had its worst economic
impact, the global economy is expected to regain the
growth momentum. As per International Monetary
Fund (IMF) World Economic Outlook, October 2021,
the global recovery is continuing, but the momentum
has slowed, hampered by the pandemic. Pandemic
outbreaks in critical links of global supply chains have
resulted in longer-than-expected supply disruptions,
further feeding inflation in many countries. IMF has
projected the global economy to grow by 5.9 per
cent in 2021 and 4.9 per cent in 2022, following a
3.1 per cent contraction in 2020. However, downside
risks emanating from outbreak of new variants of
COVID-19 remain.

Regional and country prospects vary widely
and remain a major concern. IMF’s October 2021
projections show the aggregate output of the
Advanced Economies to grow by 5.2 per cent in 2021
and 4.5 per cent in 2022. In contrast, the aggregate
output of Emerging Market and Developing
Economies (EMDEs) is expected to grow by 6.4 per
cent in 2021 followed by 5.1 per cent in 2022.

2. GLOBAL TRADE

Despite the economic disruptions caused by the
resurgence of COVID-19, the global trade prospects
look favourable, albeit with high uncertainty on
account of nascent resurgence of the pandemic. The
World Trade Organization (WTQO) in October 2021
has projected the world merchandise trade volume
to grow by 10.8 per cent in 2021 revised up from
8.0 per cent forecasted in March 2021, followed by
4.7 per cent growth in 2022- up from 4.0 per cent
forecasted in March 2021, as compared to (-) 5.3 per
cent in 2020. The upward revision of trade forecasts
for 2021 and 2022 is on account of the revival of
global economic activity leading to a rebound in
merchandise trade, following the pandemic induced
collapse in 2020. However, risk remains tilted to the
downside originating from the pandemic itself.

As per WTO, behind the strong overall trade increase,
however, there are significant regional disparities,
with some developing regions falling well short of the
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global average. The latest projections of WTO show
merchandise exports of Asia to rise 14.4 per cent in
2021 while exports of Least-Developed Countries
(LDCs) are projected to grow by 5.3 per cent in 2021.

3. INDIA’S MERCHANDISE TRADE

India’s Merchandise exports had shown resilience
despite continued disruptions caused by the
pandemic. Merchandise exports gained momentum
with the revival of domestic economic activity
enthused by the receding second wave of COVID-19,
fast-paced vaccinations along with the swift decisive
steps taken by the Government. Merchandise exports
for 2020-21 were US$ 291.81 billion as against US$
313.36 billion during 2019-20, registering a negative
growth of (-) 6.88 per cent. Exports began to rebound
since December 2020, and the positive export
performance continues in 2021-22 (April-December
2021). During April-December 2021 (QE) exports
were US$ 301.38 billion as against US$ 201.38 billion
during April-December 2020, registering a positive
growth of 49.66 per cent.

Merchandise imports also registered a decline of
(-) 16.91 per cent during 2020-21 from US$ 474.71
billion in 2019-20 to US$ 394.44 billion in 2020-21.
Import during April-December 2021(QE) stood at US$
443,82 billion, an increase of 68.91 per cent compared
to US$ 262.76 billion during April-December 2020.

The trade deficit was estimated at US$ 102.63 billion
in 2020-21 as against the deficit of 161.35 billion in
2019-20. During April-December 2021(QE), trade
deficit increased to US$ 142.44 billion from US$ 61.38
billion in April-December 2020.

4. INDIA’S SERVICES TRADE

The extraordinary measures to tackle the pandemic
like lockdown and social distancing have had a
significant impact on the services sector in 2020-21.
However, the sector has shown immense resilience
and has been contributing highly to India’s economic
growth. As per WTO, India ranked 7" in leading
exporters of commercial services for the year 2020
with a share of 4.1 per cent in total world commercial
services exports. Services exports stood at US$
206.09 billion in 2020-21(P) as compared to US$
213.19 billion in 2019-20, exhibiting a decline of
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(-) 3.33 per cent. India’s services exports is estimated
to have increased to US$ 177.68 billion during April-
December 2021 as compared to US$ 150.09 billion
during April-December 2020, with a positive growth
of 18.39 per cent.

Services imports were US$ 117.52 billion in 2020-
21(P) as compared to US$ 128.27 billion in 2019-20,
a decline of (-) 8.38 per cent. The estimated value of
imports during April-December 2021 was US$ 103.30
billion, registering a positive growth of 21.52 per cent
vis-a-vis April-December 2020.

A surplus of US$ 88.57 billion was generated in
services trade in 2020-21(P) and a surplus of US$
74.39 billion is estimated to have generated during
April-December 2021.

5. INITIATIVES TAKEN BY THE DEPARTMENT
OF COMMERCE TO BOOST INDIA’S EXPORTS

Department of Commerce is proactively taking a
number of steps to boost exports. Some of the major
steps taken are as follows:

¢ In order to provide policy stability during the
pandemic period, Foreign Trade Policy (FTP)
2015-20 was extended for the year 2021-22 i.e.
up to 31t March 2022.

¢ Districts as Export Hubs’ (DEH) Initiative under
which products and services with export
potential have been identified in all districts
of the country. An institutional mechanism
has been set up in each District in the form of
District Export Promotion Committees (DEPCs).
The primary function of the DEPC is to prepare
and act on District Specific Export Action
Plans in collaboration with all the relevant
stakeholders from the Centre, State and District
levels.

¢ A Central Sector Scheme ‘Transport and
Marketing Assistance (TMA) for Specified
Agriculture Products’ for providing assistance
for the international component of freight,
to mitigate the freight disadvantage for the
export of agriculture products, and marketing
of agricultural products, is under
implementation.

¢ Market Access Initiative (MAI) Scheme is an
Export Promotion Scheme envisaged to act
as a catalyst to promote India’s exports on a

sustained basis. The scheme is formulated on
focus product-focus country approach to evolve
specific market and specific product through
market studies/survey. Assistance would be
provided to Export Promotion Organizations/
Trade Promotion Organizations/ National Level
Institutions/ Research Institutions/ Universities/
Laboratories, Exporters etc., for enhancement
of exports through accessing new markets or
through increasing the share in the existing
markets.

In addition, assistance to the exporters of
agricultural products is also available under the
Export Promotion Schemes of Agricultural &
Processed Food Products Export Development
Authority (APEDA), Marine Products Export
Development Authority (MPEDA), Tobacco
Board, Tea Board, Coffee Board, Rubber Board
and Spices Board.

Trade Infrastructure for Export Scheme (TIES) is
operational from FY 2017-18 with the objective
of assisting Central and State Government
agencies for creation of appropriate
infrastructure for growth of exports.

The Government has introduced the Remission
of Duties and Taxes on Exported Products
(RoDTEP). This scheme seeks remission of
Central, State and Local duties/taxes/levies
at different stages at the Central, State and
local level, which are incurred in the process
of manufacture and distribution of exported
products, but are currently not being refunded
under any other duty remission scheme.

Exemption from Integrated Goods & Service
Tax and Compensation Cess under Advance
Authorizations (AA)/ EPCG, EOU scheme
extended up to 31t March 2022.

Common Digital Platform for Certificate of
Origin to facilitate trade and increase FTA
utilization by exporters.

EPCs, Commodity Boards and India’s mission
abroad are also actively promoting India’s trade,
tourism, technology and investment goals.

To match the growing expectations of trading
community, DGFT has initiated the process of
revamping its present ICT ecosystem to move
to a large extent paperless, seamless interface
with all its stakeholders.



Promoting and diversifying services exports
by pursuing specific action plans for the 12
Champion Services Sectors.

To commemorate Azadi Ka Amrit Mahotsay,
the Department of Commerce organised
‘Vanijya Saptah’ from 20" to 26" September
2021 with an objective to highlight how India
is empowering every stakeholder in the
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international trade ecosystem to produce
quality products which can stand the global
competition - Make in India for the world. To
that end the Department of Commerce worked
in collaboration with State Governments, UT
administrations and all relevant stakeholders in
the export process throughout the country to
set up a week long string of activities.
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Chapter 1

ORGANIZATIONAL STRUCTURE
AND FUNCTIONS




1. VISION AND MISSION

The long-term vision of the Department is to make
India a major player in the world trade and assume
a role of leadership in the international trade
organizations commensurate with India’s growing
importance.

The policy tools being adopted involve a strategy
focusing on the targeted commodity and country in
the medium term and the Foreign Trade Policy in the
long run.

2. FUNCTIONS

The Department formulates,implementsand monitors
the Foreign Trade Policy (FTP) which provides the
basic framework and strategy to be followed. The
Trade Policy is periodically reviewed to incorporate
changes necessary to take care of emerging economic
scenarios both domestic and international. Besides,
the Department is also entrusted with responsibilities
relating to multilateral and bilateral commercial
relations, Special Economic Zones, state trading,
export promotion and trade facilitation, and
development and regulation of certain export-
oriented industries and commodities.

The Department is headed by a Secretary who is
assisted by One Special Secretary, One Special
Secretary & Financial Adviser, Three Additional
Secretaries/level officers, Twelve Joint Secretaries
and Joint Secretary level officers and a number of
other senior officers.

The Department is functionally organized into the
following 10 Divisions:

International Trade Policy Division
Foreign Trade Territorial Division

Export Products Division

Export Industries Division

Export Services Division

Economic Division

Administration & General Service Division

Finance Division

® & & & O O o o o

Supply Division
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¢ Logistics Division (Transferred to DPIT w.e.f.
10.11.2021)

The various offices / organizations under the
administrative control of the Department are;

Two Attached Offices
Ten Subordinate Offices
Ten Autonomous Bodies

Five Public Sector Undertakings

*® & & oo o

Special Purpose Vehicle (SPV) created
under section 8 of the Companies Act, 2013
(Government e Marketplace)

¢  Fourteen Export Promotion Councils
¢ One Advisory Body and
¢  Six Other Organizations

A complete list of these offices/ organizations along
with the postal addresses is given at Annexure-A.

The broad organizational set up and major role
and functions of the offices / organizations under
the administrative control of the Department are
discussed below:

(A) Attached offices
(i) Directorate General of Foreign Trade (DGFT)

Directorate General of Foreign Trade (DGFT) is
an attached office of the Ministry of Commerce
and Industry, and is headed by Director General
of Foreign Trade. Right from its inception till 1991,
when liberalization in the economic policies of the
Government took place, this organization has been
essentially involved in the regulation and promotion
of Foreign Trade. Keeping in line with liberalization
and globalization and the overall objective of
increasing exports, DGFT has since been assigned the
role of a “facilitator”. The shift was from prohibition
and control of imports/exports to promotion and
facilitation of exports/imports, keeping in view the
interests of the country.

This Directorate, with headquarters at New Delhi is
headed by the Director General of Foreign Trade. It
assists government in formulation of Foreign Trade
Policy andis responsible forimplementing the Foreign
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Trade Policy and Schemes under the FTP with the
main objective of promoting India’s exports. Further,
it is responsible for implementation of Foreign Trade
(Development and Regulation) Act, 1992 and Rules
and Regulations notified there under. The DGFT also
issues authorizations to exporters and monitors their
corresponding obligations through a network of 24
Regional Offices. The regional offices are located at
the following places.

S.No.| Regional Office |S.No. | Regional Office
1 Ahmedabad 14 Ludhiana
2 Bangalore 15 Mumbai
3 Bhopal* 16 Nagpur
4 Chennai 17 New Delhi (CLA)
5 Coimbatore 18 Panipat
6 Guwahati 19 Pune
7 Hyderabad 20 Rajkot
8 Indore 21 Srinagar
9 Jaipur 22 Surat
10 Jammu 23 Varanasi
n Kanpur 24 Vishakhapatnam
12 Eéggimayq 25 Vadodara
13 Kolkata

*In compliance with the Order dated 4% October 2019 of the
Hon’ble High Court of Madhya Pradesh Principal seat at Jabal-
our in W.P 21039/2019, status quo on Regional Office of DGFT at
Bhopal is maintained subject to final/further orders.

In addition to implementation of Foreign Trade
Policy and FTDR Act, 1992, regional offices provide
facilitation to exporters in regard to developments
in International Trade i.e. WTO Agreements, Rules of
Origin and anti-dumping issues etc. in their import
and export decisions in the international dynamic
environment.

Recognizing that State Governments are key
stakeholders in promotion of exports, Department
of Commerce (DoC) is now actively engaging with
them for promoting exports. DoC has advised State
Governments to constitute State Export Promotion

Committees, under the chairmanship of Chief
Secretaries, for focusing on export promotion wherein
Regional Authorities of DGFT are the co-conveners.
Nodal Officers at the rank of Additional Secretary/
Joint Secretary from DoC have been appointed to
attend the meetings of the State Export Promotion
Committee. State Export Promotion Committees have
been constituted in all the States/UTs. This committee
is overseeing the formulation and implementation of
State Export Promotion Strategies in consultation
with Export Promotion Councils and FIEO.

Regional Authorities of the DGFT have been
assigned enhanced role and responsibilities to liaison
with State Governments to assist in formulation/
implementation of state export policy/strategy and
to represent the Department of Commerce in the
State and UT Governments.

Directorate General of Trade Remedies

(DGTR)

(i)

The Directorate General of Trade Remedies (DGTR)
(earlier known as Directorate General of Anti-
Dumping & Allied Duties) is an attached office of the
Department of Commerce, Ministry of Commerce &
Industry. The Directorate General of Anti-Dumping
& Allied Duties (DGAD) which was formed in 1997
has been restructured as DGTR in May 2018 by
restructuring and re-designing DGAD into DGTR by
incorporating all the trade remedial functionsi.e. Anti-
Dumping Duty (ADD), Countervailing Duty (CVD),
Safeguards Duty (SGD), Safeguards Measures (QRs)
under a single window framework. Thus, the DGTR
has been formed by merging of functions of DGAD,
Department of Commerce, Directorate General of
Safeguards, Department of Revenue and Safeguards
(QR) functions of DGFT into its fold. The DGTR is a
professionally integrated organization with multi-
spectrum skill sets emanating from officers drawn
from different services and specializations. The DGTR
isa quasi-judicial body that independently undertakes
investigations before making its recommendations to
the Central Government.

It is the single national authority for administering
all trade remedial measures including anti-dumping,
countervailing duties and safeguard measures. The
DGTR provides a level playing field to the domestic



industry against the adverse impact of the unfair
trade practices like dumping and actionable subsidies
from any exporting country, by using trade remedial
methods under the relevant framework of the WTO
arrangements, the Customs Tariff Act & Rules and
other relevant laws and international agreements,
in a transparent and time bound manner. It also
provides trade defence support to our domestic
industry and exporters in dealing with instances of
trade remedy investigations instituted against them
by other countries.

(B) Subordinate offices

(i) Directorate General of Commercial
Intelligence and Statistics (DGCI&S)

The Directorate General of Commercial Intelligence
& Statistics (DGCI&S) is the premier organization
of Government of India for collection, compilation
and dissemination of India’s trade statistics and
commercial information. The Directorate, headed
by a Director General, has its office at Kolkata and is
responsible for collecting, compiling and publishing/
disseminating trade statistics and various types
of commercial information required by the policy
makers, researchers, importers, exporters, traders
as well as overseas buyers. It is the first large scale
data processing organization functioning as a
nodal agency for export & import data, with an
ISO certification 9001:2015 for compilation and
dissemination of India’s foreign trade statistics.

(i) Offices of Development Commissioners of
Special Economic Zones (SEZs) at Cochin
Special Economic Zone, Falta Special
Economic Zone, MEPZ Special Economic Zone,
Kandla Special Economic Zone, SEEPZ Special
Economic Zone, Visakhapatnam Special
Economic Zone and Noida Special Economic
Zone.

The main objectives of the SEZ Scheme is generation
of additional economic activity, promotion of exports
of goods and services, promotion of investment from
domestic and foreign sources, creation of employment
opportunities along with the development of
infrastructure facilities. All laws of India are applicable
in SEZs unless specifically exempted as per the SEZ
Act/Rules. Each Zone is headed by a Development
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Commissioner and is administered as per the SEZ
Act, 2005 and SEZ Rules, 2006. Units may be set up
in the SEZ for manufacturing, trading or for service
activity. The units in the SEZs have to be net foreign
exchange earners but they are not subjected to
any predetermined value addition except (Gems &
Jewellery Units) or minimum export performance
requirements. Sales in the Domestic Tariff Area from
the SEZ units are treated as if the goods are being
imported and are subject to payment of applicable
customs duties.

(iii) Pay and Accounts Office (Supply)

The payment and accounting of the Supply Division,
including of the DGS&D are performed by the
officer of the Chief Controller of Accounts (Supply
Division) under the Departmentalized Accounting
System, through its Regional Pay and Accounts
offices at New Delhi, Kolkata, Mumbai and Chennai.
Consequent upon Union Cabinet decision to close
the DGS&D w.e.f. 31.10.2017, the office of the CCA
(supply) has been discontinued and residual works
are now being handled by the CCA (Commerce)
with the skeletal staff and 02 PAOs in New Delhi and
Kolkata. The work of the RPAO (Supply), Mumbai and
RPAO (Supply), Chennai have been overtaken by the
RPAO (Commerce), Mumbai and RPAO (Commerce),
Chennai respectively.

(iv) Pay and Accounts Office (Commerce &
Textiles)

The Secretary is the Chief Accounting Authority.
This responsibility is discharged with the help of the
Chief Controller of Accounts (CCA) on the advice of
the Financial Advisor of the Ministry. The Secretary
certifies the appropriation accounts and represents
the Ministry in the Public Accounts Committee and
Parliamentary Standing Committee on Accounts.

There is a common Accounting wing for both the
Department of Commerce & Ministry of Textiles. The
Accounts wing functions under the supervision of
Chief Controller of Accounts (CCA) who is assisted
by a Controller of Accounts (CA), Assistant Controller
of Accounts (ACA) and 10 Pay and Accounts Offices
(PAOs), 4 PAOs in Delhi and two each at Chennai,
Mumbai, Kolkata. The responsibility of the Budget
Division of the Ministry is also entrusted to the CCA.
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CCA extends all assistance to Financial Advisor in
budgeting, monitoring & control of expenditure,
render professional expertise in matters related
to Financial Management System, Preparation of
disclosure statements as required under FRBM Act,
Annual Finance Accounts, Appropriation Accounts,
Estimation & flow of Non-tax Revenue Receipts etc.

The function of the Accounting wing includes payment
of claims, accounting transactions, consolidation of
accounts and other related matters like finalization &
payment of pension, revision of pension with the help
of Drawing & Disbursing Officer (DDO) & payment
of final GPF cases, loans & advances, Grants in aid,
maintenance of General Provident Fund (GPF) /
Contributory Provident Fund (CPF), New Pension
System (NPS). Leave Salary Contribution & Pension
Contribution (LSC & PC). etc. Further, implementation
and smooth functioning of PFMS (EAT/DBT) in
various entities is also coordinated by CCA Office
along with monitoring of smoothly working of PFMS
modules viz. EIS, EAT, Pension, GPF, CDDO Package,
NTRP, LOA etc.

There is an internal audit wing of the Department
which handles the internal audit work of all the
Departments. There are 347 units under the
jurisdiction of the Department of Commerce and
Ministry of Textiles. The role of internal audit is
to study the accounting and implementation of
prescribed procedure with a view to ensure that they
are correct and adequate.

(C) Autonomous Bodies

(i) Coffee Board

The Coffee Board is a statutory organization under
the Ministry of Commerce & Industry, constituted
under the Coffee Act 1942. The Board comprises of
33 members including the Secretary, who is the Chief
Executive appointed by the Government of India, a
non-Executive Chairman and remaining 31 members
comprising Members of the Parliament, official
members representing the interest of coffee growing
states and members representing various interests
of the coffee industry. The Coffee Board focuses
its activities in the areas of research, extension,
development, market intelligence, external & internal
promotion and labour welfare measures. The Coffee

Board functions with its Head Office in Bengaluru.
The Central Coffee Research Institute (CCRI) at
Balehonnuru, Chikkamagaluru District, Karnataka is
the headquarters of the Research Department with
a Sub-Station at Chettalli (Karnataka) and Regional
Research Stations at Chundale (Kerala), Thandigudi
(Tamil Nadu), Narasipatnam (Andhra Pradesh) and
Diphu (Assam). The Extension network is spread
over the traditional coffee growing areas (Karnataka,
Kerala and Tamil Nadu), Non-Traditional Areas
(Andhra Pradesh and Odisha) and North Eastern
Region (Assam, Tripura, Mizoram, Meghalaya,
Nagaland, Manipur and Arunachal Pradesh). The
Coffee Quality Division of the Research Department
is involved in setting up of quality standards, capacity
building in the areas of coffee roasting and retailing
business and certification of coffee as per National
and International quality standards. The Promotion
Department is involved in promotion of Indian Coffee
in export market and also promotion of coffee
consumption in domestic market.

(ii) Rubber Board

The Rubber Board is a statutory body constituted
under Section (4) of the Rubber Act, 1947 and
functioning under the administrative control of
the Ministry of Commerce and Industry. The Board
is headed by a Chairman appointed by the Central
Government and has 28 other members including
the Executive Director, Members of Parliament (two
from the House of People and one from the Council
of States) and representatives of various interests
of natural rubber industry such as rubber growing
sector, rubber manufacturing industry, labour interest,
representatives of governments of principal rubber
growing states. Executive and administrative powers
of the Board are vested with the Executive Director.
The Board’s headquarters is located at Kottayam
in Kerala. Developmental and regulatory functions
pertaining to the entire value chain of the Indian
rubber industry are discharged by the Board by way
of assisting and encouraging research, development,
extension and training activities related to natural
rubber (NR). The functions of the Board also include
collection of statistics of rubber, promoting marketing
of rubber and undertaking labour welfare activities.
The Rubber Research Institute of India (RRID),



established in 1955, is situated at Kottayam and has
nine Regional Research Stations (RRS) located in
various rubber growing states of the country. RRII
took up the research activities for ensuring biological
and technological improvement of NR in the country.
The Board has also a training department viz.,
National Institute for Rubber Training (NIRT) located
at Kottayam and acts as the link between research
and extension activities for technology transfer and
has the mandate for human resource development in
all sectors of the NR industry.

(iii) Tea Board

The Tea Board is a statutory body constituted under
the Tea Act, 1953 to discharge various functions,
duties and responsibilities envisaged in the Act for
the overall development of the tea industry in India.
The Board consists of the Chairman and 31 members
appointed by Government of India representing
different sections of the tea industry. The existing
Board was reconstituted vide Gazette notifications
dated 1™ February 2019 and 9" March 2019 for a
period of three years. The Head Office of the Board is
located in Kolkata, West Bengal. The Chairman is the
Non-Executive head and the Deputy Chairman is the
Chief Executive Officer and there are two Executive
Directors who are stationed at Zonal offices one
each at Guwahati in Assam (for entire North Eastern
Region) and another at Coonoor in Tamil Nadu (for
entire South India Region). The functions of the Board
are to promote and develop tea industry, regulating
the production and extent of cultivation of tea,
improving the quality of tea, promoting co-operative
efforts among growers and manufacturers of tea,
undertaking, assisting or encouraging scientific,
technological and economic research and maintaining
or assisting in the maintenance of demonstration
farms and manufacturing stations, assisting in the
control of insects and other pests and diseases
affecting tea, regulating the sale and export of tea,
training in tea tasting and fixing grade standards
of tea, increasing the consumption in India and
elsewhere of tea and carrying on promotion for that
purpose, registering and licensing of manufacturers,
brokers, tea waste dealers and persons engaged
in the business of blending tea, improving the
marketing of tea in India and elsewhere, collecting
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statistics and securing better working conditions
and the provisions and improvement of amenities
and incentives for workers. As of now, the Board
has thirty-six offices including Head office/ Zonal/
Regional/Sub-Regional offices within India and one
abroad i.e. Moscow.

(iv) Tobacco Board

Tobacco is an important commercial crop grown
in India. In order to regulate production, promote
overseas marketing and control recurring instances
of imbalances in supply and demand, Tobacco Board
was established by the Government of India under
the Tobacco Board Act of 1975. The headquarters of
Tobacco Board is at Guntur in Andhra Pradesh and is
headed by a Chairman.

The Tobacco Board Act, 1975 aims at planned
development of the tobacco industry in the country.
The various activities of the Board outlined in the Act
for the promotion of the industry are:

¢ Regulating the production and curing of Virginia
Tobacco with regard to the demand in India and
abroad.

¢ Propagating information useful to the growers,
dealers and exporters (including packers) of
Virginia tobacco and manufacturers of tobacco
products and others concerned.

¢ Promoting tobacco grading at the level of
growers.

¢  Establishment of auction platforms for sale
of Virginia tobacco by registered growers
and functioning as an auctioneer at auction
platforms.

¢ Maintenance and improvement of existing
markets and development of new markets
outside India.

¢ Constant monitoring of the Virginia tobacco
market, both in India and abroad and ensuring
fair and remunerative price to the growers.

¢ Purchasing Virginia tobacco from the growers
when the same is considered necessary or
expedient for protecting the interest of growers
with the prior approval of the Government of
India.

11
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(v) Spices Board

Spices Board is a statutory body constituted under
section (3) of the Spices Board Act, 1986 and
functioning under the administrative control of
the Ministry of Commerce and Industry. The Board
consists of 31 members including the Secretary,
who is the Chief Executive and is led by the non-
Executive Chairman, with its head office at Kochi in
Kerala. Spices Board is responsible for the overall
development of the cardamom industry and export
promotion of 52 spices as scheduled under the Spices
Board Act, 1986. The functions of the Board include
research & development and domestic marketing
of small and large cardamom; post-harvest quality
improvement, development, and export promotion
of spices & quality control of spices exported from
India. The Board has 84 offices across the country,
which include export promotion offices, development
offices for small and large cardamom, quality
evaluation laboratories (QEL), research stations and
spices parks.

The Board undertakes programs and projects
for promotion of export of spices; assists studies
and research for improvement of processing,
quality, packaging of spices; support exporters
for infrastructure development and value addition;
evolve suitable quality standards for spices for
export; organizes Buyer Seller Meets for establishing
market linkage between farmers, exporters and
international buyers; establishes primary processing
facilities in the major growing centers through Spices
Parks, organizes co-participation of stakeholders in
international fairs and exhibitions; provides analytical
services and control quality of spices for export
through testing and certification; advise the Central
Government on matters relating to import and export
of spices, registers exporters of spices and issues
cardamom dealers and auctioneers certificates etc.

(vi) The Marine Products Export Development
Authority (MPEDA)

The Marine Products Export Development Authority is
a statutory body under the Department of Commerce,
Ministry of Commerce & Industry, instituted under
the MPEDA Act, 1972 with a mandate of developing
a conducive ecosystem for marine products in the
country and promotion of its export from India.

(vii) Agricultural and Processed Food Products
Export Development Authority (APEDA)

The Agricultural and Processed Food Products
Export Development Authority (APEDA) was
established in 1985, by the Government of India,
under the Agricultural and Processed Food Products
Export Development Authority Act passed by the
Parliament. APEDA with its headquarters at New
Delhi, is headed by the Chairman. It has set up five
regional offices at Mumbai, Bengaluru, Hyderabad,
Kolkata and Guwahati.

The primary objective of APEDA is to undertake
the development and promotion of export of 14
agricultural and processed food products, listed
in the first schedule of APEDA Act. In addition to
that, APEDA is also responsible for registration and
protection of the Intellectual Property rights (in
India or outside India) w.r.t. special products listed
in second schedule. Currently, the second schedule
contains only Rice. In addition to this, APEDA has
been entrusted with the responsibility to monitor the
import of sugar as well.

APEDA also functions as the Secretariat of the
National Accreditation Body (NAB) under National
Programme for Organic Production (NPOP) for
Organic exports.

(viii) Export Inspection Council of India (EIC)

The Export Inspection Council (EIC) was established
by the Government of India under Section 3 of the
Export (Quality Control and Inspection) Act, 1963 to
ensure sound development of export trade of India
through quality control and pre shipment inspection
and for matters connected thereof. The EIC is an
advisory body to the Government of India and is
headed by the Chairman. The Executive Head of
the EIC is Director (Inspection and Quality Control)
who is responsible for enforcement of quality
control and pre-shipment inspection of various
commodities meant for export, which are notified by
the Government under the Export (Quality Control
and Inspection) Act, 1963. The EIC is located at New
Delhi and exercises technical and administrative
control over the Export Inspection Agencies (EIAS)
established under Section 7 of the Act. The EIAs are
headquartered at Mumbai, Kolkata, Kochi, Chennai



and Delhi with a network of 24 sub offices backed
by state-of-the art laboratories accredited by NABL
as per ISO 17025, spread all over India and cater
to the needs of the exporters on a pan India basis.
The major role of the EIC is to ensure the quality
and safety of products exported, in order to meet
the requirements of the importing countries. This
assurance is provided through either a consignment-
wise inspection system or quality assurance/food
safety management system based certification. With
more than fifty years of experience in the field of
inspection, testing and certification of food items as
per the importing country requirements, the EIC has
developed a global acceptance. The EIC certification
has been recognized by India’s trading partners, like,
European Union, United States of America, Australia,
Japan, Custom Union, Saudi Arabia, Vietham, China
, South Africa, etc. The EIC has been instrumental
in evolving the stakeholders including exporter
fraternity to meet the changing requirements of the
importing countries with rising prevalence of food
safety incidents.

The EIC is always actively involved in standard setting
process at national and international levels and
provide feedback to ensure the interest of exporters
are well protected. The EIC has adopted Quality
Management System and is ISO 9001:2015 certified
to ensure realization of its objectives.

(ix) Indian Institute of Foreign Trade (IIFT)

¢ Indian Institute of Foreign Trade (IIFT) was set
up on 2" May 1963 as an autonomous Institution
with a focus on foreign trade related research
and training

¢ Inrecognition of its all-round achievements, the
Institute was given the status of “Deemed to
be University” in May 2002 by University Grants
Commission (UGC) and graded as Category
- | “Deemed to be University” in June 2018 by
University Grants Commission (UGC)

¢ The National Assessment and Accreditation
Council (NAAC) accredited IIFT with the highest
grade ‘A" with overall CGPA score of 3.53 in
2015. IIFT is working towards securing AACSB
accreditation

¢ In NIRF (National Institutional Ranking
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Framework) Ranking 2021, IIFT has been ranked
25" under the management category

¢ In MBA Universe B-School Ranking, IIFT has
been ranked 11 in the overall category

The Board of Management (BoM) is the principal
executive body of the Institute. The BoM consists
of 11 members and is headed by the Director of the
Institute. The Secretary, Department of Commerce
is the Chairman of the Institute. The Director of the
Institute is the principal executive of the Institute and
exercises supervision and control over the affairs of
the Institute.

(x) Indian Institute of Packaging (lIP)

The Indian Institute of Packaging is an autonomous
body under the aegis of the Department of Commerce,
Ministry of Commerce & Industry, Government of
India, established in 1966 under Societies Registration
Act, 1860. The Institute headquartered at Mumbai has
its regional centres at Kolkata (1976), Chennai (1971),
Delhi (1986), Hyderabad (2006), Ahmedabad (2017)
and Vishakhapatnam (2021).

The Institute is engaged in various activities like
testing and certification of packaging materials and
packages for domestic and export market, including
mandatory UN Certification of packaging for
transport of hazardous/dangerous goods, training,
education, consultancy, projects and research and
development in the area of packaging.

The Apex advisory body of the Institute is the
Governing Body which has one Chairman and two
vice-chairmen and other members from industries
representing various segments such as packaging
materials, packaging machineries and user industries.
Further, some members of the Governing Body are
nominated by the different Ministries/Departments
and Commodity Boards of Government of India. The
Director is the Head and Principal Executive Officer
of the Institute who is the overall in-charge of the
organization.

(D) Public Sector Undertakings (PSUs)

() State Trading Corporation of India Limited
(STC)

STC was set up on 18t May 1956 primarily with a view
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to undertake trade with East European countries
and to supplement the efforts of private trade and
industry in developing exports from the country. STC
played an important role and arranged imports of
essential items of mass consumption (such as wheat,
pulses, sugar, edible oils, etc.) and industrial raw
materials into India and also contributed significantly
in developing exports of a large number of items
from India.

STC has a paid-up equity of Rs. 60 crore. As on
31.03.2021, the share of Government of India in
STC’s equity was 90%. The total manpower of the
Corporation as on 01.10.2021 was 171. STC has stopped
undertaking business activity due to administrative
reasons.

The STCL Ltd. (formerly Spices Trading Corporation
Ltd), a subsidiary of STC, is in the process of winding
up and has stopped all its business activities since
2014-15.

(ii) MMTC Limited

MMTC Limited was incorporated in 1963 primarily
to regulate the international trade of minerals and
metals. Over the years, MMTC diversified its business
portfolio keeping in view national requirements
/ new business opportunities and new product
lines like agro commodities, fertilizers, precious
metals, coal were added to the product profile of
MMTC.

Besides acting as a canalizing agency for iron ore,
manganese ore, chrome ore/concentrate, MMTC
functions as one of the nominated agencies for
import of gold & silver and urea, besides trading in
other commodities.

MMTC Transnational Pte. Ltd. (MTPL) Singapore is
a wholly owned subsidiary company of MMTC and
was incorporated in October 1994 under the laws of
Singapore with the objective to take advantage of
liberalization / globalization of trade and commerce
to tap South East Asian market for trading in
commodities. Since inception, the company has been
engaged in commodity trading and has established
itself as a credible and reputable trading company in
Singapore.

(iii) PEC Limited

PEC Limited was incorporated as a subsidiary
company of State Trading Corporation in 1971 as
“The Projects and Equipment Corporation of India
Limited” and became an independent Company in
1991. The name of company was changed to PEC
Limited on 25" November 1997. The main functions
of PEC Limited included export of engineering
equipment and projects, import of bullion and trading
in industrial raw material and agro commodities. The
Company has stopped new business operations since
September 2019 due to administrative reasons.

PEC Limited also has a subsidiary viz. Tea Trading
Corporation of India Limited, which is under
liguidation since 2002.

(iv) ECGC Ltd (Formerly Export Credit Guarantee
Corporation of India Ltd.) and National Export
Insurance Account Trust (NEIA)

(a) ECGC Ltd (Formerly Export Credit Guarantee

Corporation of India Ltd.)

ECGC Limited, a Premier Export Credit Agency (ECA)
of the Government of India, was set up in 1957 in
Mumbai, under the Companies Act 1956, to provide
export credit insurance services on short term (ST)
and medium and long term (MLT) basis to exporters
and banks on a “no-profit no-loss basis” to promote
and support exports from India. It is a Central Public
Sector Enterprise (CPSE) under the administrative
control of the Department of Commerce. The mission
of ECGC is to support the Indian export industry by
providing cost effective insurance and trade related
services to meet the growing needs of the Indian
export market by optimal utilization of available
resources. ECGC’s services enable access to bank
finance, access to information and support in recovery
of delinquent debts from foreign buyers/countries.

National Insurance Account Trust

(NEIA)

(b) Export

Government of India established NEIA Trust in 2006
to promote project exports from India that are of
strategic and national importance. The trust was set
up with an initial corpus of Rs. 66 crore. With the
contribution of Rs. 3,091 crore received from the



Government of India over the years, the corpus has
increased to Rs. 4,917.84 crore (as of 30.09.2021).

The major sectors covered under NEIA are
construction, supply of engineering goods, water
treatment plants, power transmission and distribution
projects, etc. while the major countries covered
include Sri Lanka, Zambia, Zimbabwe, Mozambique,
Tanzania, Senegal, Iran, Maldives, Cote D’lvoire, Ghana,
Cameroon, Suriname and Mauritania. Successful
project exports enable sustained visible impact on
India’s capacity in executing projects abroad. NEIA
through its cover for project exports helps make
Indian project exporters more competitive and gain
a stronger foothold in regions of national strategic
interest. Successful project exports enable sustained
visible impact on India’s capacity in executing
projects abroad.

(v) India Trade Promotion Organization (ITPO)

India Trade Promotion Organisation (ITPO) was
formed in the year 1976, after re-naming Trade Fair
Authority of India (TFAI) and merging of Trade
Development Authority of India (TDA). ITPO is a
Schedule ‘B’ Miniratna Category-lI CPSE under the
administrative control of Department of Commerce
with 100% shareholding by the Government of India.
Its Registered Office is at Pragati Maidan, New Delhi.
The regional Offices of ITPO are located in Mumbai,
Kolkata and Chennai ensuring representative
participation of trade and industry from different
regions of the country in its events in India and
abroad.

India Trade Promotion Organisation (ITPO) is a
premier trade promotion agency of India providing
a broad spectrum of services to trade industry and
acting as a catalyst for growth of India’s trade.
ITPO is engaged in providing services pertaining
to promotion/ facilitation of trade by organizing/
participating in trade fairs in India and abroad thereby
increasing India’s exports.

The main objectives of ITPO are as under:

¢ Topromote,organise and participateinindustrial
trade and other fairs and exhibitions in India
and abroad and to take all measures incidental
thereto for boosting up country’s trade
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¢ To publicise in India and abroad International
trade fairs and exhibitions to be held in India
and invite the foreign participants to participate
in them

¢ To undertake promotion of trade in goods and
services connected with or relating to fairs,
exhibitions, conventions in India and abroad

¢ To undertake promotion of exports and to
explore new markets for traditional items of
export and develop exports of new items with a
view to maintaining, diversifying and expanding
the export trade

(E) Government e-Marketplace: Special Purpose
Vehicle created under Section 8 of the
Companies Act, 2013 (GeM-SPV)

The Union Cabinet approved the setting up of
Government e-Marketplace (GeM) as the National
Public Procurement Portal as a Section 8 Company
registered under the Companies Act, 2013, for
providing procurement of goods & services required
by Central & State Government organizations.
Government of India (Allocation of Business) Rules,
1961, vide notification dated 8th December 2017
has made the following entry: “32. Development,
operation and maintenance of National Public
Procurement Portal - Government e Marketplace”. As
per Rule 149 of GFR 2017, goods and services that
are available on GeM should be mandatorily procured
through GeM. In order to fully realize the immense
advantages accruing in terms of ease of procurement
through an open and transparent procurement
platform, all the State Governments and UTs (except
Sikkim) have executed the MoU with GeM for seamless
procurement of Goods and Services required by them.
GeM offers a cashless, contactless, and paperless
experience for sellers and buyers, and serves as an
end-to-end solution for procurement of common use
goods and services by government buyers. GeM’s
commitment to transparency and efficiency has
enabled the platform to grow to be amongst the top
5 government e-procurement platforms globally that
include S Korea’s KONEPS and Singapore’s GeBIZ,
in terms of GMV. As on date, GeM has enabled a
cumulative Gross Merchandise Value of Rs 1.55 lakh
crore. GeM is actively working with sellers to address
challenges faced by them in public procurement and
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to ease both their participation and payment cycles.
Further, total order value in the first eight months of
the FY 2021-22 till November 2021 has reached Rs.
53,748 crore as compared to Rs 38,585 crore in the
entire FY 2020-21.

(F) Export Promotion Councils (EPCs)

At present, there are fourteen Export Promotion
Councils (EPCs), as mentioned below, under the
Department of Commerce. The EPCs are organisations
of exporters, registered as non-profit organizations
under the Companies Act/ Societies Registration
Act. Roles and functions of these Councils are
guided by the Foreign Trade Policy 2015-20 which
also recognizes them as registering authorities for
exporters.

(i) Basic Chemicals, Cosmetics & Dyes Export
Promotion Council (CHEMEXCIL)

The Basic Chemicals, Cosmetics & Dyes Export
Promotion Council (Chemexcil) was constituted in
1963 under the Companies Act, 1956. The Council’s
Head officeislocatedinMumbaiandithasfourregional
Offices located at New Delhi, Bengaluru, Kolkata
and Ahmedabad. The Council functions under the
guidance of its Committee of Administration (CoA)
and under overall supervision of the Department of
Commerce.

The Council is entrusted with the export promotion
activities of the following products:

¢ Dyes & Dye Intermediates
¢ Inorganic, Organic and Agro Chemicals
¢ Cosmetics, Soaps, Toiletries and Essential oils

¢  Specialty chemicals, lubricants and castor oil

(i) Chemicals & Allied products Export Promotion
Council (CAPEXIL)

CAPEXIL, a premier Export Promotion Council,
was set up in 1958 under the Companies Act, 1956.
The Council’s Registered Office and Head office is
located in Kolkata and it has four regional offices
located at Mumbai, Chennai, Kolkata and New
Delhi. The Council functions under the guidance of
its Committee of Administration (CoA) and under
overall supervision of the Department of Commerce.

The Council is entrusted with the export promotion
activities of Publications & Printing, Paper Board
and Products, Glass and glassware, Miscellaneous
Products, Processed Minerals, Ceramics and Allied
Products, Plywood and Allied Products, Rubber
Products, Ossein and Gelatine, Bulk Minerals and
Ores, Natural Stones and Products, Paints, Printing
Ink and Allied Products, Auto Tyres and Tubers,
Animal by products, Cement, cement clinkers and
Asbestos cement products, Graphite and explosives.

(iii) Council for Leather Exports (CLE)

The Council for Leather Exports (CLE) was set up in
July 1984. It is an autonomous non-profit company
registered under the Indian Companies Act, 1956
entrusted with export promotion activities and
development of the Indian leather industry. It serves
as a bridge between member-exporters and buyers
all over the world. It has its registered Head Office at
Chennai and five regional offices at Kanpur, Kolkata,
New Delhi, Chennai & Mumbai and extension offices
at Agra, UP and Jalandhar, Punjab.

(iv) EEPC India

EEPC India is the Council set up under the aegis of
Department of Commerce for promoting exports
in the Engineering sector. It is a company set
up under Section 25 of the Companies Act 1956
(company not for profit), keeping in view the special
requirements of the Indian Engineering Sector for
export promotion. EEPC India is the nodal agency
for issue of Registration-cum-Membership Certificate
for engineering exports throughout the country
under the provisions of the Foreign Trade Policy. The
company has its headquarters at Kolkata with
regional offices in Mumbai, Chennai, Kolkata and Delhi
and Sub-Regional Offices in Ahmedabad, Bengaluru,
Hyderabad (Secunderabad) and Jalandhar for
providing services to exporters of engineering
products. With a view to establish closer connections
with the engineering manufacturers & exporters and
to have a better reach, EEPC India opened their
Chapters in 12 Tier Il and Tier Il cities, viz., in Tamil
Nadu (11" May 2019), Chhattisgarh (19t June 2019),
Jharkhand (3 July 2019), Karnataka (23 July 2019),
West Bengal (3¢ August 2019), Himachal Pradesh (10t
August 2019), Madhya Pradesh (24" August 2019),
Andhra Pradesh (19" September 2019), Maharashtra



(18t October 2019), Odisha (8" November 2019),
Rajasthan (9™ November 2019) and Uttarakhand
(22" November 2019).

(v) PlasticEPC

The Plastics Export Promotion Council was
established in 1955 and registered under section 25 of
Companies Act of 1956, with the aim of promoting the
exports of Plastics & Linoleum products from India.
The Council’s head office is located in Mumbai and
regional offices are at Kolkata, Chennai, Ahmedabad
and New Delhi. The Council functions under the
guidance of its Committee of Administration (CoA)
and under the overall supervision of the Department of
Commerce.

(vi) Sports Goods EPC

The Sports Goods Export Promotion Council
(SGEPC) was established in the year 1958 with an
objective to promote exports of Sports Goods &
Toys. The Council provides services to its members in
the field of important developments taking place in
the domestic and international industry. The sports
goods industry in India is moving beyond cricket
towards a wide variety of other sports, resulting
in the growth of sports-related industries. This has
opened up new business opportunities for investors
looking at the Indian market - from brand building
and infrastructure to niche entrepreneurial ventures.

(vii) Shellac and Forest Products Export Promotion
Council (SHEFEXIL)

The Shellac Export Promotion Council was
founded in June 1957, under the Companies Act,
1956. Its name was changed to Shellac and Forest
Products Export Promotion Council (SHEFEXIL) on
08.02.2007. The Council’s registered office is located
at Kolkata and it has no additional branch or regional
office. The Council functions under the guidance
of its Committee of Administration (CoA) and
under the overall supervision of the Department of
Commerce.

SHEFEXIL is the designated Nodal EPC for Non
Timber Forest Produce and also for products from
North-East region. The Council is presently entrusted
with the export promotion activities of the following
products:
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Shellac and Lac based products
Vegetable Saps & Extracts of herbs
Guar Gum

Plant & Plant Portion (Herbs)

Fixed vegetable, Oil cake and others

Other vegetable materials

® & & & o oo o

Multi products belonging to the North Eastern
region

(viii) Pharmaceuticals Export Promotion Council of
India (PHARMEXCIL)

Pharmaceuticals Export Promotion Council of India
was established in 2004 under the Companies Act,
1956, keeping in mind the unique requirements
of the Indian pharmaceutical industry for export
promotion.

The council has its headquarters in Hyderabad, with
regional offices at Mumbai and New Delhi, and branch
offices in Ahmedabad, Chennai and Bengaluru. There
are around 4000 members in the council. Apart
from acting as an interface with the Government, the
council also offers professional advice to its members
in areas such as patent issues, compliance with
regulatory requirements, technology up-gradation,
trade related help, etc.

Pharmexcil also acts as a nodal agency for issue
of Registration cum Membership certificates.
The products and services falling under the
purview of Pharmexcil are Active Pharmaceutical
Ingredients (API); Finished Dosage Forms (FDF);
Herbal/Ayurveda; Unani; Siddha; Homeopathy;
Biologics; Diagnostics; Surgical; Nutraceuticals;
Collaborative Research; Contract Manufacturing;
Clinical Trials & Consultancy; Regulatory Services. A
separate cell has been established within Pharmexcil
to exclusively promote the Indian systems of
medicines.

Council participate in the important exhibitions
and fairs in various countries and also organizes
international conferences and buyer seller meets in
India. To help the members with updated information
on patents, patents facilitation center has been
established in Hyderabad.
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(ix) Services Export Promotion Council (SEPC)

Services Export Promotion Council is an apex trade
body set up by Ministry of Commerce & Industry,
Government of India in 2006 to facilitate services’
exporters of India. As an advisory body, SEPC
actively contributes to the formulation of polices
of Government of India and acts as an interface
between the service industry and the Government.
It has been instrumental in promoting the efforts of
Indian service exporting community and in projecting
India’s image abroad as a reliable supplier of high-
quality services to demonstrate the capabilities of
Indian services industry. It organizes a large number
of promotional activities such as Buyer-Seller
Meets/ Reverse Buyer-Seller Meets, participation in
overseas trade fairs/exhibitions and setting up India
pavilion/information booths in selected overseas
exhibitions.

The council encourages and keeps the services
exporters abreast about the trends and opportunities
in the international markets for services. SEPC
provides assistance to its members in taking the
advantage of such opportunities in order to expand
and diversify their exports. Members of SEPC can
avail the benefits of the Services Exports from India
Scheme (SEIS) of DGFT, Ministry of Commerce and
Industry, Government of India.

(x) Project EPC

Project EPC acts as an apex coordinating agency for
the Indian project exporters to secure, facilitate and
execute projects overseas within the framework of
the Foreign Trade Policy of Government of India and
in line with the guidelines prescribed by the Reserve
Bank of India for undertaking overseas projects as
detailed in their Memorandum PEM (Project Exports
Manual).

PEPC not only undertakes the necessary export
promotion initiatives but also provides necessary
technical information, guidance and support to Indian
Civil and Engineering (EPC) construction including
process engineering contractors and consultants - in
public or private sector - to set up overseas projects
in any of the following modules of engineering
service by employing the best technologies and use
Indian project construction items:

Civil construction (structures/infrastructure)
Turnkey

Process and engineering consultancy services

* & o o

Project construction items (excluding steel and
cement) / project goods

(xi) Export Promotion Council for EOUs and SEZ
Units

Export Promotion Council for EOUs and SEZs
(EPCES) has been set up by Ministry of Commerce
& Industry in January 2003 to service the export
promotional needs of 100% Export Oriented Units
(EQUs), Special Economic Zone (SEZ) Units and SEZ
Developers in the country. EPCES represents more
than 7000 EOUs & SEZs spread all over the country.

The objectives of EPCES:

¢ Topromote exports from India and to earn more
foreign exchange for the country.

¢ Tofacilitate interaction between the EOUs/SEZs
community and Government both at the Central
and State level.

¢ To provide benefits of Market Access Initiative
(MAI) Scheme rendered by the Central
Government to Indian Exporters for assisting
their export market development efforts.

¢ To collaborate with other export promotion
councils / export promotion organizations in
India and similar bodies in foreign countries as
well as with international organizations working
in the field.

(xii) Indian Oilseeds & Produce Export Promotion
Council (IOPEPC)

Indian Oilseed and Produce Export Promotion
Council (IOPEPC) is concerned with the Development
and export promotion of Oilseeds, Oil and Oilcakes.
It was formed on 23 June 1956. IOPEPC, erstwhile
known as IOPEA, has been catering to the needs
of exporters since more than six decades. Besides
focusing on exports, the Council also works towards
strengthening the domestic supply chain by
encouraging farmers, shellers, processors, surveyors
and exporters with an aim to enhance the quality of
oilseeds in India.



(xiii) Cashew Export Promotion Council of India
(CEPCI)

To encourage the export of cashew Kkernels,
cashew nut shell liquid and allied products
from India, the Government has established
the Cashew Export Promotion Council of India
(CEPCD on 17" August 1955. Since its inception,
the Council has been providing the institutional
framework for improving international trade of these
products.

The Council provides the necessary supports for
bringing together foreign importers with member
exporters of cashew kernels. The enquiries received
from the foreign importers are circulated amongst
Council members.

The Council undertakes detailed studies and collects
trade/market information and other particulars
relating to the market potential of cashew and
makes them available to the exporters. It also deals
with the trade enquiries received mostly through
International Fair Participation from various
parties and disseminates them to its members.
The changing global trade information for cashew
and cashew products is updated on a continuous
basis.

(xiv) Gem & Jewellery Export Promotion Council
(GJEPC)

The Gem & Jewellery Export Promotion Council
(GJEPC), the apex trade body of the Indian gems
and jewellery industry has completed 55 years of
its existence this year. It has approximately 6700
members as on November 2021. The Gem & Jewellery
sector is among India’s leading foreign exchange
earning sectors. Like other sectors, the COVID-19
has affected the gems and jewellery sector due to
stoppage of business on account of worldwide lock
down/travel restrictions followed by lack of demand
from international markets. However, after easing of
travel restrictions, India’s Gem & Jewellery exports
have been picking up since the start of the year and
have maintained the momentum through the first half
of the fiscal year which is likely to continue further in
view of supportive government policies and ease of
doing business.
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(G) Adyvisory body
Board of Trade (BoT)

The Board of Trade (BoT) which was in existence for
guite some time was reconstituted vide Trade Notice
No.21 dated 23 March 2016 as per mandate given
under Para 300 of Foreign Trade Policy Statement
2015-2020. The objective of BoT is to have continuous
discussion and consultation with trade and industry
and advice the Government on policy measures
related to Foreign Trade Policy in order to achieve
the objective of boosting India’s trade.

To bring about greater coherence in consultation
process, the Council for Trade Development and
Promotion (CTDP), which was constituted on 3
July 2015 to ensure regular dialogue with state
governments and UTs on measures for providing an
international trade enabling environment in the states
and to create a framework for making the States
active partners in boosting India’s export has been
merged with Board of Trade on 17t July 2019 vide
Notification No. 11/2015-20. The terms of reference
for the re-constituted BoT is as follows:

¢ To provide a platform to state governments and
UTs for articulating their perspectives on trade
policy

¢ To provide a platform to Government of India
for apprising state governments and UTs about
international developments affecting India’s
trade potential and opportunities and to prepare
them to deal with evolving situation

¢ To help state governments develop and pursue
export strategies in line with National Foreign
Trade Policy

¢ To provide a platform for deliberation on the
need for infrastructure relevant for promoting
trade and for identification of impediments
and infrastructure gaps which adversely affect
India’s exports

¢ To facilitate a mechanism for discussion on
operationalization of trade infrastructure

¢ To advise Government on Policy measures for
preparation and implementation of both short
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and long term plans for increasing economic
scenarios

¢ Toreview export performance of various sectors,
identify constraints and suggest industry
specific measures to optimize export earnings

¢ To examine existing institutional framework
for imports and exports and suggest practical
measures for further streamlining to achieve
desired objectives

¢ To review policy instruments and procedure
for imports and exports and suggest steps to
rationalize use and

¢ Toexamine issues which are considered relevant
for promotion of India’s foreign trade and for
strengthening international competitiveness of
Indian goods and services

Board of Trade meeting was held on 2™ December
2020 through Video conferencing and there were
membersfromStates/UTs-Ministries/Governmentand
Apex Business Chambers among other participated
delegates. Efforts required for making India an active
manufacturing hub and evaluable member of global
supply chain, improving export data traceability for
agricultural produce/other products, implementation
of Eastern dedicated corridor as well as Western
dedicated corridor for better trade, consultancy
and transaction advisory support for handholding
the State in the preparation and implementation of
State Export Plan and District Export Plan, issues
like reducing cost of capital, minimizing logistics and
infrastructural bottlenecks, Ease of Doing Business,
faster refund of GST, automation of services, means
to overcome COVID-19 impacts etc. were discussed
among other issues.

(H) Other organizations

() Federation of Indian Export Organizations
(FIEO)

The Federation of Indian Export Organisations (FIEO)
was set up in 1965 as an Apex Body of the export
promotion organisations. It is registered under the
Societies Registration Act, 1860 (Act No. 21 of 1860)
with its Headquarters in New Delhi. It has Regional
Offices in Delhi, Mumbai, Chennai and Kolkata, and

Chapters in Jaipur, Kanpur, Ludhiana, Amritsar,
Ahmedabad, Indore, Hyderabad, Kochi, Bangalore,
Coimbatore, Bhubaneswar, Ranchi and Guwahati.
The FIEO is ISO 9001:2015 certified.

The FIEO has a direct membership of over 34,000.
The Federation has been identified as an Export
Promotion Council under Appendix 2T of the Foreign
Trade Policy 2015-20. It has been designated as
Registering Authority for status holder exporting
firms and other exporters dealing in multi-products.
It issues Registration-cum-Membership-Certificate
(RCMC) to exporters. It also issues Certificate of
Origin (Non-Preferential) which is required by many
countries as proof of origin of the goods.

(i) Indian Diamond Institute (IDI)

Indian Diamond Institute (IDI) was established, in
1978 under the Societies Registration Act, 1860 and
also under the Bombay Public Trust Act, 1950, with a
focus to provide a vocational education in the field of
Diamond, Gems and Jewellery. The IDI is sponsored
by Ministry of Commerce & Industry, Government of
India and is a project of the Gem & Jewellery Export
Promotion Council. The IDI conducts vocational
educational level training programmes in the areas
of Diamond Manufacturing, Diamond Grading,
Jewellery Designing and Jewellery Manufacturing
and Gemology thereby covering training of entire
spectrum of Gems & Jewellery under one roof. The
institute upgrades/imparts the skill to Customs
Officials on Gold Appraising, Rough Diamond
Sorting and Diamond Grading aspects. Institute also
upgrades the skill of the existing employees of MSME
G&J units under skill enhancement scheme of Centre
for Entrepreneur Development (CED), Government of
Gujarat.

(iii) Footwear Design & Development Institute
(FDDI)

The Footwear Design and Development Institute
(FDDI) was set-up in the year 1986 under the
Societies Registration Act, 1860 with an objective to
provide skilled manpower and technical services to
the leather and footwear industry.

FDDI has been conferred the status of ‘Institution
of National Importance’ as per the Footwear Design



and Development Institute Act, 2017. FDDI has
been playing a pivotal role in facilitating Indian
industry by bridging the skill gaps in the areas of
footwear, leather, fashion, retail and management.
The Institute has a pan-India presence with well-
designed campuses at Noida, Fursatganj, Chennai,
Kolkata, Chhindwara, Rohtak, Jodhpur, Guna, Patna,
Hyderabad, Ankleshwar and Banur (Chandigarh).

FDDI offers Bachelor and Master degree programmes
in the areas of Footwear Design & Production,
Production and Management and Retail & Fashion
Merchandise, Leather Goods and Accessories Design
and Fashion Design, besides offering short term
Industry specific programmes.

FDDI has been transferred to DPIIT w.e.f. 10.11.2021
(iv) National Centre for Trade Information (NCTI)

Union Cabinet has approved the winding up of NCTI.
NCTI is in the process of appointing liquidator to
initiate the formal liquidation process for NCTI.

(v) Price Stabilization Fund Trust (PSFT)

The Price Stabilisation Fund Trust was registered

== Department of Commerce
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on 11" September 2003 as a Public Trust under
the Indian Trust Act, 1882 jointly by NABARD and
Department of Commerce, Ministry of Commerce &
Industry initially for a period of 10 years to implement
the Price Stabilization Fund scheme launched
by the Department of Commerce to alleviate the
hardships faced by the growers of coffee, tea,
rubber and tobacco due to continued low prices of
these commodities. The Trust was re-registered for
a further period of ten years beyond 11" September
2013 i.e. upto 11" September 2023.

(vi) India Brand Equity Foundation (IBEF)

The India Brand Equity Foundation (IBEF) is a Trust
established by the Department of Commerce, Ministry
of Commerce and Industry, Government of India.
IBEF’s primary objective is to promote and create
international awareness of Brand India in overseas
markets and to facilitate dissemination of knowledge
about Indian products and services. Towards this
objective, IBEF works closely with stakeholders
across government and industry.
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1. GLOBAL ECONOMY IN 2021-22 disruptions, further feeding inflation in many
) countries. In general, economic risks have
¢ The global economy is on the track of robust increased, and policy trade-offs have become
rEcovery, despite TEheh dlsggi;t:gnfg CaUSZd b.y more difficult. As compared to the July forecast,
the reSLljrgence ° tI € | _k pandemic IMF has revised down the global growth forecast
and pro onge.zd S“Pp y bottlenecks. However, for 2021 marginally to 5.9 per cent in October
the recovery is projected to be unequal across 2021, while the projection for 2022 stays
natl'o'm, owing  to §|fferences n 'econ(.)mlc unchanged at 4.9 per cent, significantly higher
positions,  pandemic-induced  disruptions, than ()31 per cent in 2020. The downward
disparities in vaccine access and the extent of revision for 2021 reflects a downgrade for
policy support. Now that the pandemic has had advanced economies and for low-income
its worst economic impact, global economy is developing countries
expected to rise further. However, risk remains '
on account of the outbreak of new variants of ¢ The aggregate output of the Advanced
_ Economies is expected to grow by 5.2 per cent
COVID-19.
_ in 2021 and 4.5 per cent in 2022. In contrast,
¢ Asper International Monetary Fund (IMF) World the aggregate output of Emerging Market and
Economlc. Outlo.ok,. October 2021, the global Developing Economies (EMDEs) is expected
recovery is continuing but the momentum has to grow by 6.4 per cent in 2021 followed by 5.1
slowed, hampered by the pandemic outbreaks per cent in 2022. The growth projections (%
in critical links of global supply chains which change) as per the World Economic Outlook,
have resulted in longer-than-expected supply October 2021 of IMF are as follows:
Projections Difference from July 2021 WEO Update
2020 2021 2022 2021 2022
World Output (-)3.1 59 4.9 (-)0.1 0.0
Advanced Economies (-)4.5 5.2 4.5 (-)0.4 0.1
United States (-)3.4 6.0 52 (")1.0 0.3
Euro Area (-)6.3 5.0 4.3 0.4 0.0
Emerging Market and Developing _ :
Economies (EMDESs) ()21 6.4 51 0.1 (-)0.1
Emerging and Developing Asia (-)0.8 7.2 6.3 (-)0.3 (-)0.1
China 2.3 8.0 5.6 (-)0.1 (-)0.1
India (-)7.3 9.5 8.5 0.0 0.0
Source: IMF, WEQ, October 2021
10 Trend in Global growth
s
c N\ |
20 | ;
Eo 2016 2017 2018 2019 0 2021* 2022%
a
© 5
g
=7
-10
eV orld Advanced Economies EMDEs India

Source: IMF, WEQ, October 2021

Note: *Projections
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GLOBAL TRADE IN 2021-22

Amid COVID-19 induced disruptions, the global
trade prospects look favorable. As per World
Trade Organization (WTO) October 2021 Press
release, world merchandise trade volume is
expected to grow 10.8 per cent in 2021 revised
up from 8.0 per cent forecasted in March 2021
and 4.7 per cent in 2022 up from 4.0 per cent
forecasted in March 2021, as compared to (-)5.3
per cent in 2020. Quarterly trade growth was
up 22.0 per cent year-on-year in Q2 of 2021
but is expected to slow to 6.6 per cent by Q4,
reflecting 2020’s drop and recovery. However,
there are downside risks, including strained

~— Annual Report 2021-22 ..

global supply chains and outbreak of more
deadly variants of COVID-19.

Trade patterns and recoveries have diverged
across regions and the disparities are expected
to remain large. Exports of Asia in 2021 are
expected to rise by 14.4 per cent compared
to 2020, while exports of Least-Developed
Countries (LDCs) is projected to grow by 5.3
per cent in 2021. Services trade is likely to lag
behind goods trade, particularly in sectors
related to travel and leisure, as per WTO.

Trade growth across major regions of the
world in 2021 and 2022 projected by WTO is as
below:

Annual % change

2017 2018 2019 2020 2021* 2022*
Volume of world merchandise 48 3] 01 ()5.3 108 47
trade
Exports
North America 3.4 3.8 0.3 (-)8.6 8.7 6.9
South and Central America 2.2 (-)0.2 (2.2 (-)4.7 7.2 2
Europe 41 1.9 0.6 ()79 9.7 5.6
CIS 39 4] (-)0.3 ()15 0.6 8.5
Africa 5.3 3.6 (-)0.7 (-)8.8 7 6
Middle East (-)2.2 4.8 (2.2 )N.6 5 9.6
Asia 6.7 3.7 0.8 0.3 14.4 2.3
Least Developed Countries 4.3 4.0 2.1 (-)2.0 5.3 4.7
Imports
North America 4.4 51 (-)0.6 (-)6.1 12.6 4.5
South and Central America 4.4 5.6 (-)2.6 (-)9.9 19.9 21
Europe 39 1.9 0.3 (-)7.6 9l 6.8
CIS 13.9 4 8.5 (-)5.6 13.8 (-)0.8
Africa (.7 53 2.8 (QIIN n.3 4]
Middle East 1.2 (41 24 (-)13.9 9.3 8.7
Asia 8.5 5 (-)0.5 (.2 10.7 2.9
Least Developed Countries 4.9 53 7.6 (-)6.7 5.5 8.6

Source: WTO press release dated 4th October 2021

Note: *Projections
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3. INDIA’S TRADE VIS-A-VIS OTHER ECONOMIES growth in all these economies since April 2021,

IN 2021-22 as per WTO data. In April 2021, India had the

| | handi highest export growth among these economies

¢ Tab.e below cohmpfarels expc;)rts (merF andlse|+ followed by Canada and Brazil. While in

.;erw.Teé) ngIWtCi?' selezlt.e l\tlacohno:me;, namely September 2021, Brazil exhibited highest

razil, Canada, China, India, Netherlands, Japan, growth followed by China and India.
Korea, UK and USA. Exports exhibited positive
Total Exports: Month-wise year-on-year growth (%)

Month Brazil | Canada | China | India | Japan | Korea | Nome'™ | yK USA
April 2021 451 54.8 324 83.2 30.7 41.8 455 17.8 378
May 2021 47.8 58.8 26.9 39.4 36.3 44.0 35.8 29.9 42.6
June 2021 56.6 44.0 344 35.2 36.8 39.6 276 19.7 32.6
July 2021 321 26.4 204 32.4 29.3 31.6 21.0 14.6 241
August 2021 54.4 27.2 27.7 34.8 22.6 379 23.4 10.2 22.7
September 2021 33.7 16.9 30.2 21.5 7.0 20.9 19.2 13.2 16.6

Source: WTO Database
Note: Growth rate of a particular month is calculated vis-a-vis same month of the previous year and is subject to revision

¢ Table below compares imports (merchandise + April to August 2021. India’s imports have
services) growth of selected economies, namely declined from 110.7 per cent in April 2021to 39.3
Brazil, Canada, China, Netherlands, India, Japan, per cent in August 2021, before rising to 67.3 per
Korea, UK and USA. Imports exhibited positive cent in September 2021, as per WTO data.
growth in all these economies during the period
Total Imports: Month-wise year-on-year growth (%)
. . . Nether-

Month Brazil Canada China India Japan Korea lands UK USA
April 2021 34.6 459 38.9 110.7 1.9 31.2 4.7 34.0 3511
May 2021 53.0 58.7 455 48.8 20.7 37.0 34.7 439 39.0
June 2021 55.8 28.9 34.4 69.0 24.8 38.2 26.7 25.4 3511
July 2021 404 17.9 25.5 457 23.3 35.3 21.0 1.6 21.5
August 2021 58.6 18.2 31.4 393 331 40.7 25.4 2.6 23.4
September 2021 42.3 1.1 18.5 67.3 26.2 27.9 20.6 (-)2.5 20.7

Source: WTO Database

Note: Growth rate of a particular month is calculated vis-a-vis same month of the previous year and is subject to revision
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1.

OVERVIEW

India’s overall exports in 2020-21 (P) were US$
497.90 billion as against US$ 526.55 billion in
2019-20, registering a negative growth of (-)
5.44 per cent. For the period April-December
2021* exports were estimated at US$ 479.07
billion as against US$ 351.47 billion during
April-December 2020, registering a positive
growth of 36.31 per cent. As compared to April-
December 2019, exports during April-December
2021* exhibited a positive growth of 20.25 per
cent.

Overall (Merchandise and Services combined)
exports to GDP ratio showed a declining trend
over last few years. In 2020-21 the ratio stood at
18.7 per cent.

Overall imports in 2020-21 (P) were US$ 511.96
billion, exhibiting a negative growth of (-) 15.09
per cent over the same period last year. For

.

L —
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the period April-December 2021* imports were
estimated at US$ 54712 billion as against US$
347.76 billion during April-December 2020,
registering a positive growth of 57.33 per cent.
As compared to April-December 2019, imports
during April-December 2021* exhibited a
positive growth of 18.57 per cent.

Overall trade deficit in 2020-21 (P) was US$
14.06 billion, which was lower than the deficit of
US$ 76.43 billion in 2019-20. Overall trade deficit
for the period April-December 2021* estimated
at US$ 68.06 billion as against the surplus of
US$ 3.70 billion during April-December 2020.
In comparison to April-December 2019, overall
trade deficit during April-December 2021*
increased by 8.00 per cent.

The broad trends in overall Exports, Imports and
Trade Balance in the last ten years are indicated
in the graph below:

India's trend of Overall Trade - (Merchandise & Services Together) in last 10 years

0.0 || || || || || || I| |‘ || || ||

700.0
600.0
500.0
=
= 400.0
= 300.0
Z 2000
=
- 100.0
-100.0
-200.0
2011-  2012- 2013- 2014- 2015-
12 13 14 15 16
= Exports 448.3 446.1 466.2 468.4 416.6
= Imports 5675 5715 5289 529.6 465.6
Trade Balance -119.3 -1254 -62.7 -61.2 -49.0
u Exports ®Imports

2016- 2017- 2018~ 2019-  2020- ‘;‘)I:;'

17 18 19 20 21®) 000
440.0 498.6 5381 526.6 4979 479.1
480.2 5831 640.1 603.0 512.0 547.1
402 -84.5 -1021 -764 -141 -68.1

Trade Balance

Source: DGCI&S, RBI Database and RBI Press Releases

* Note: The latest data for services sector released by RBI is for November 2021. The data for December 2021 is an estimation, which will
be revised based on RBI’s subsequent release. (i) Data for 2019, 2020 and April to September 2021 are revised on pro-rata basis using
quarterly balance of payments data

2.

¢

INDIA’S MERCHANDISE TRADE

Effects of COVID-19 continued in 2020-21,
however, India’s merchandise exports had
shown resilience. Exports for the complete

financial year i.e. 2020-21 were US$ 291.81
billion as against US$ 313.36 billion during 2019-
20, registering a negative growth of (-) 6.88 per
cent. If Pol and gems & jewellery are excluded,
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the growth in merchandise exports was positive
and above 1 per cent.

India’s exports began to rebound December
2020 onwards. The positive export performance
continues in 2021-22 (April-December 2021).
During April-December 2021 (QE) exports
were US$ 301.38 billion as against US$ 201.38
billion during the period April-December 2020,
registering a positive growth of 49.66 per cent.
As compared to April-December 2019, exports
during April-December 2021 (QE) exhibited a
positive growth of 26.49 per cent.

Merchandise export to GDP ratio of 12.2 per cent
in 2018-19 has come down to around 11 per cent
in 2019-20 & 2020-21.

Imports during 2020-21 also registered a
decline of (-) 16.91 per cent from US$ 474.71
billion in 2019-20 to US$ 394.44 billion in 2020-
21. Import during April-December 2021 (QE)
stood at US$ 443.82 billion, an increase of
68.91 per cent compared to US$ 262.76 billion

during April-December 2020. Imports in April-
December 2021 (QE) have registered a positive
growth of 21.87 per cent in comparison to April-
December 2019.

The trade deficit in 2020-21 was estimated at
US$ 102.63 billion as against the deficit of 161.35
billion in 2019-20. In April-December 2021 (QE),
trade deficit increased to US$ 142.44 billion from
US$ 61.38 billion in April-December 2020. As
compared to April-December 2019, trade deficit
during April-December 2021 (QE) increased by
13.13 per cent.

As per WTO, India ranked 21 in terms of
merchandise exporters in 2020 recording a
share of 1.6 per cent in world exports whereas
India’s rank in merchandise importers for the
year 2020 was 14 with a share of 2.1 per cent in
world imports.

The broad trends of Merchandise Exports,
Imports and Trade Balance in the last ten years
are given in the table below.

Merchandise Trade

(Values in US$ billion)

. No. Year Exports Growth (%) Imports Growth (%) | Trade Balance
1 201-12 305.96 22.48 489.32 32.33 (-)183.36
2 2012-13 300.40 (-)1.82 490.74 0.29 (-)190.34
3 2013-14 314.41 4.66 450.20 (-)8.26 (-)135.79
4 2014-15 310.34 (.29 448.03 (-)0.48 (-)137.69
5 2015-16 262.29 (-)15.48 381.01 (-)14.96 (-)8.72
6 2016-17 275.85 5.17 384.36 0.88 (-)108.50
7 2017-18 303.53 10.03 465.58 2113 (-)162.05
8 2018-19 330.08 8.75 514.08 10.42 (-)184.00
9 2019-20 313.36 (-)5.06 474.71 (-)7.66 (-)161.35
10 2020-21 291.81 (-)6.88 394.44 (-)16.91 (-)102.63

April-December 2021 (QE) 301.38 49.66 443.82 68.91 (-)142.44

Source: DGCI&S, QE stands for Quick Estimates

Target 400- Achievement till December 2021
India’s merchandise exports have reached 75.35 % of its exports target of US$ 400 billion till December
2021, with a monthly average of US$ 33.5 billion and with a daily run rate of US$ 1.10 billion.

Organic & Inorganic Chemicals; Cotton Yarn/Fabs./made-ups, Handloom Products etc.; Petroleum
Products; Other cereals; Marine Products; Mica, Coal & Other Ores, Minerals including processed minerals;
Plastic & Linoleum and Engineering Goods are high performing commodities.

Out of 200 countries, there are 59 countries where exports are going more than their respective average
targets. Tuvalu, Kiribati Rep., Turkmenistan, Maldives and Tonga are top 5 high performers (till November

2021, as per latest available data)
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3. INDIA’S SERVICES TRADE

¢ The pandemic, the subsequent lockdown
and social distancing measures have had a
significant impact on the services sector in
2020-21. Services exports in 2020-21 (P) stood
at US$ 206.09 billion as compared to US$ 213.19
billion recorded in 2019-20, which is a negative ¢
growth of (-) 3.33 per cent.

¢ Services exports contribution in India’s GDP
declined from 7.7 per cent in 2018-19 to 7.4 per ¢
cent in 2019-20. Subsequently it has increased
back to 7.7 per cent in 2020-21

¢ India’s services exports (estimated) stood at
US$ 177.68 billion in April-December 2021*
as compared to US$ 150.09 billion in April-
December 2020, which is a positive growth of
18.39 per cent. ¢

¢  Servicesimports were US$ 117.52 billion in 2020-

Services Trade

—

21 (P) as compared to US$ 128.27 billion in 2019-
20, a decline of (-) 8.38 per cent. The cumulative
value of imports during April- December 2021*
was US$ 103.30 billion, registering a positive
growth of 21.52 per cent vis-a-vis April-
December 2020.

A surplus of US$ 88.57 billion and US$ 74.39
billion was generated in services trade in 2020-
21 (P) and April-December 2021* respectively.

As per WTO, India ranked 7" in leading exporters
of commercial services for the year 2020 with a
share of 4.1 per cent in total world commercial
services exports. For Leading importers of
commercial services in 2020, India ranked 10"
in the world with a share of 3.3 per cent of total
world imports of commercial services.

The broad trends in Services Exports, Imports
and Trade Balance in the last ten years are given
in the table below.

(Values in US$ billion)

S. No. Year Exports Gr(t‘)%vo;th Imports Gr(?%u;th Net of Services
1 2011-12 142.32 14.19 78.23 (-)2.89 64.10
2 2012-13 145.68 2.36 80.76 3.24 64.91
3 2013-14 151.81 4.21 78.75 (-)2.50 73.07
4 2014-15 158.1 415 81.58 3.59 76.53
5 2015-16 154.31 (-)2.40 84.63 3.75 69.68
6 2016-17 164.20 6.41 95.85 13.25 68.34
7 2017-18 195.09 18.81 17.53 22.61 77.56
8 2018-19 208.00 6.62 126.06 7.26 81.94
9 2019-20 21319 2.50 128.27 1.75 84.92

10 2020-21(P) 206.09 (-)3.33 117.52 (-)8.38 88.57
April-December 2021* 177.68 18.39 103.30 21.52 74.39

Source: RBI database and RBI Press Releases, P stands for provisional

* Note: The latest data for services sector released by RBI is for November 2021. The data for December 2021 is an estimation, which will
be revised based on RBI’s subsequent release. (i) Data for 2019, 2020 and April to September 2021 are revised on pro-rata basis using

quarterly balance of payments data
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4. MAJOR COMMODITIES OF EXPORT AND IMPORT IN 2020-21

Exports of Top 10 Commodities in 2020-21
(Values in US$ billion)

; April- Growth% in Share% in
Rank | Commodity 2019-20 | 2020-21 December | 2020-21over 2020-21
2021 2019-20
1 Engineering goods 78.70 76.72 81.76 (-)2.52 26.29
2 Gems and jewellery 35.90 26.02 28.91 (-)27.51 8.92
3 Petroleum products 41.29 25.80 43.88 (-)37.50 8.84
4 Drugs and pharmaceuticals 20.70 24.44 18.18 18.07 8.38
5 Organic and inorganic chemicals 22.08 22.09 21.38 0.03 7.57
6 | RMG of all textiles 15.49 12.27 112 (-)20.76 4.21
7 Electronic goods 1n.70 11.09 11.02 (-)5.19 3.80
8 gfgg%’;é ag‘c/ ERS/MEE S e | o e 9.83 1.29 (1,99 337
9 |Rice 6.40 8.83 6.83 37.89 3.03
10 | Plastic and linoleum 7.55 7.46 732 (N7 2.56

Source: DGCI&S

Imports of Top 10 Commodities in 2020-21
(Values in US$ billion)

; April- Growth% in Share% in
Rank | Commodity 2019-20 | 2020-21 December | 2020-21over 2020-21
2021 2019-20
1 Petroleum, crude and products 130.55 82.68 118.26 (-)36.67 20.96
2 Electronic goods 54.40 54.29 50.99 (-)0.20 13.76
3 | Gold 28.23 34.60 38.02 22.58 8.77
4 Machinery, electrical and non-electrical 37.69 30.08 28.68 (-)20.18 7.63
5 Organic and inorganic chemicals 20.62 19.83 22.40 (-)3.84 5.03
6 Eteoar:(':‘s' precious and semi-precious 22.46 18.89 22.09 (-)15.90 479
7 Transport equipment 25.28 18.65 12.25 (-)26.24 473
8 | Coal, coke and briguettes, etc. 22.46 16.27 21.63 (-)27.52 413
9 Artificial resins, plastic materials, etc. 14.63 13.51 14.78 (-)7.68 3.43
10 | Iron and steel 15.37 12.04 12.48 (-)21.69 3.05

Source: DGCI&S
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5. MAJOR EXPORT DESTINATIONS AND IMPORT SOURCES IN 2020-21
Top 10 Export Destinations of India in 2020-21
(Values in US$ billion)
o o i
N, | country i | e || Bt | o e

2021 2019-20
1 USA 531 51.63 55.17 -2.78 17.69
2 China 16.61 2119 17.02 27.53 7.26
3 UAE 28.85 16.68 19.89 -42.19 5.72
4 Hong Kong 10.97 10.16 8.43 -7.34 3.48
5 Bangladesh 8.20 9.69 10.53 18.18 3.32
6 | Singapore 8.92 8.68 8.23 -2.77 297
7 UK 8.77 8.21 772 -6.39 2.81
8 Germany 8.29 8.13 7.02 -1.99 2.78
9 Nepal 716 6.84 6.66 -4.50 2.34
10 | Netherland 8.37 6.47 7.72 -22.64 2.22

Source: DGCI&S

Top 10 Import Sources of India in 2020-21

(Values in US$ billion)

N, | country B | mnd || s || A Poehaly
2021 2019-20

1| china 65.26 6521 67.66 (10.07 16.53
2 |UsA 3582 | 2889 32.27 (1935 732
3 |UAE 3027 | 2662 33.06 (12.03 6.75
4 | switzerland 16.90 18.23 19.67 788 4.62
5 | saudi Arab 26.86 1619 23.48 (1)39.73 41
6 |Hong Kong 16.94 1517 13.79 (-)10.41 385
7 |irag 23.74 14.29 2265 (1)39.82 362
8 Germany 13.69 13.64 9.90 (-)0.35 3.46
9 |singapore 14.75 13.30 13.29 (1978 3.37
10 | Korea Rp 15.66 12.77 12.80 (-)18.43 324

Source: DGCI&S
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1. INTRODUCTION

In order to provide policy stability during the
pandemic period, the five year Foreign Trade Policy
(FTP) 2015-20 was extended for the year 2020-
21 and 2021-22. The 2015-20 policy contains FTP
Statement, Handbook of Procedures, Appendix and
Aayat-Niryat forms. While FTP lays down the policy
of Imports & Exports, Handbook of Procedures
notifies the procedure to be followed (by an exporter
or importer or by the licensing/Regional authority or
by any authority) for purpose of implementing the
provisions of Foreign Trade Policy. The procedures
are contained in the following documents:

¢ Handbook of Procedures
¢ Appendices & Aayat-Niryat Forms and
¢ Standard Input Output Norms (SION)

The FTP for 2015-20 seeks to provide a stable and
sustainable policy environment for foreign trade in
merchandise and services, link rules, procedures and
incentives. It is in tune with other initiatives such
as “Make in India”, “Digital India” and “Skills India”
to create an “Export Promotion Mission”, promote
the diversification of India’s exports basket and
help various sectors of the Indian economy to gain
global competitiveness. It also aims at expanding
Indian markets for deeper penetration into existing
global markets and better integration with major
regions; thereby increasing the demand for India’s
products and services. The policy has been amended
from time to time and new initiatives such RoDTEP,
RoSCTL, Development of District as Export Hub
etc. has been incorporated into it subsequently to
give the dynamism required in the changed world
economic order.

2. FOREIGN TRADE POLICY OBJECTIVE

Various initiatives undertaken by DGFT and the
Commerce Ministry to boost exports from India
is guided by the ideals, principles and policies
enumerated by the Hon’ble Prime minister of India for
revival and acceleration of Indian economic growth,
creating meaningful employment opportunities
and making India Atmanirbhar (self-reliant), by
making “India as a Hub of Global Manufacturing and
Trade”.

“=—_ Department of Commerce
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The amended Foreign Trade Policy is intended
to make substantial contribution in the National
GDP and unlock the great potential of Indian local
businesses in global markets. It is the manifestation
of India as a Brand i.e., “Brand India”.

The aim of the FTP 2015-20 with these additional
initiatives is to build a predictable and equitable
environment, promote best and sustainable trade
practices, provide deeper, wider and more value-
addedpenetrationinglobal market, improve efficiency
and ease of doing business by reducing transaction
costs, and becoming an integral part of Global Value
Chain.

To achieve this, particular emphasis is being
given to technological up gradation, expanding
logistics infrastructure footprint, continued digital
transformation, reskilling and up skilling of workforce,
providing high significance to digital commerce,
improve women representation, support Small
and Medium Enterprises, unorganised sector and
backward regions of the country, including, North
East and Hilly Regions by adopting a coordinated
approach at district, state and national level for
global market and for optimum output.

Even though technological upgradation is the key in
most high value growth-oriented sectors, in certain
traditional employment-oriented sectors emphasis
is on minimalist or incremental technological
intervention in production techniques without
disturbing the traditional eco-system with high
sensitivity and respect towards the historical, cultural
and ethnic values of the artisans and tribal people
especially in North-East Region, backward areas
and other hill states. The policy also intends to
integrate many initiatives undertaken by the State
Governments and various other Departments of the
Government of India towards export promotion.

3. MAJOR SCHEMES

(A) Remission of Duties and Taxes on Exported
Products (RoDTEP)

() Implementation of RODTEP Scheme

¢ Scheme for Remission of Duties and Taxes on
Exported Products (RoDTEP) has been notified
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on exports from 1t January 2021 by Notification
No. 19/2015-20 dated 17t August 2021 and
the Scheme stands implemented. The Scheme
creates a mechanism for re-imbursement of
taxes/ duties/ levies, which are currently not
being refunded under any other mechanism,
at the central, state and local level, but which
are incurred in the process of manufacture
and distribution of exported products. Major
component of such taxes is electricity duty
and VAT on fuels used in transportation /
distribution.

¢ RoDTEP scheme covers around 8555 HS lines,
with rates of remission ranging from 0.01% to
4.3%, which are listed in the RoDTEP schedule,
the Appendix 4R.

¢ The RoDTEP Scheme operates with an end to
end digitization and no separate application is
required to be filed to claim RoDTEP benefits.
Central Board of Indirect Taxes and Customs
(CBIC), Ministry of Finance is implementing the
Scheme. The CBIC’s ICEGATE online module
has been operationalized and exporters have
started availing e-scrips under the Scheme

(i) Sanction of funds for pending arrears under

Duty Credit Based Schemes of the Foreign

Trade Policy

¢ In September 2021, it was decided to budget
Rs. 56,027 crore for Financial Year 2021-22 in
order to disburse all pending export incentives
due to exporters.

¢ The Scheme wise break up for the Rs. 56,027
crore was Merchandise Exports from India
Scheme (MEIS - Rs. 33,010 crore), Service
Exports from India Scheme (SEIS - Rs. 10,002
crore), Scheme for Rebate of State and Central
Taxes and Levies (RoSCTL - Rs. 5,286 cr),
Rebate of State Levies under scrip mechanism
(RoSL - Rs. 330 crore), other legacy Schemes
like Target Plus etc (Rs. 4,831 crore). The amount
also included RoSCTL and RoDTEP claims in the
fourth quarter of FY 2020-21.

Notification of SEIS Scheme for the FY
2019-20

(i)

¢  For the services rendered in the FY 2019-20,
Service Exports from India Scheme (SEIS)
was notified Vide Notification no. 29 dated
23.09.2021, containing the list of eligible service
categories and rates, as in Appendix 3X.

(B) Merchandise Exports from India Scheme
(MEIS) and Service Exports from India Scheme
(SEIS)

Merchandise Exports from India Scheme (MEIS)
for export of specified goods to specified markets
and Service Exports from India Scheme (SEIS)
for increasing exports of notified services were
introduced under Foreign Trade Policy 2015-20.

The following table shows the details of issuance of
scrips under MEIS and SEIS along with value of scrips
and FOB value of exports during 2019-20, 2020-21
and April-November 2021-22:

(Values in Rs. crore)

Export Promotion Schemes 2019-20 2020-21 April-November 2021
Number of Scrips 2,88,023 1,15,413 1,25,749
Merchandise Exports from India |\, . ¢ gering 39,04,565 | 14,405 17,548
Scheme (MEIS) P 2 : :
FOB value of Exports 12,02,958 5,04,537 6,11,328
Number of Scrips 8,280 6,098 879
Service Exports from India ,
Scheme (SEIS) Value of Scrips YAIL! 4,740 720
FOB value of Exports 27,64,377 10,08,971 45,390

(C) Rebate of State and central Taxes and Levies
(RoSCTL) Scheme

The details of issuance of Authorization, duty

foregone value and FOB value of exports during
2020-21 and April-November 2021-22 under Rebate
of State and central Taxes and Levies (RoSCTL)
Scheme is given in the following table:
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(Values in Rs. crore)

RoSCTL Scheme
2020-21 April-November 2021
Number of Authorization 50,284 9,213
Duty Foregone Amount 6,811 581
FOB value of Export 139,673 14,733

(D) Other Export Promotion Schemes under
earlier Foreign Trade Policies

Scrips are also issued under various schemes viz.
(i) Focus Product Scheme (FPS), (ii) Focus Market
Scheme (FMS), (iii) VisheshKrishi and Gram Udyog
Yojana (VKGUY), (iv) Incremental Export Incentive

Scheme, (v) Served From India Scheme and (vi)
Status Holder Incentive Scrip (SHIS). The details of
issuance of scrips under various export promotion
schemes along with value of scrips and FOB value of
exports during 2019-20, 2020-21and April-November
2021-22 are given in the following table:

(Values in Rs. crore)

Export Promotion Schemes 2019-20 2020-21 April-November 2021
Number of Scrips 319 40 9
Focus Market Scheme (FMS) Value of Scrips 44 5 2
FOB value of Exports 1400 131 50
Number of Scrips 674 185 40
Focus Product Scheme (FPS) Value of Scrips 70 37 6
FOB value of Exports 3172 1160 308
Number of Scrips 32 7 3
¥(i)sj:l;:;h(\l§lr(iélbiY8()Gram Udyog Value of Scrips 2 0 0
FOB value of Exports 34 9 4
Number of Scrips 36 5 0
Served From India Scheme (SFIS)
Value of Scrips 20 14 0
Status Holder Incentive Scrip Number of Scrips 14 15 0
(SHIS) Value of Scrips 5 13 0
Incremental Export Incentivisa- | Number of Scrips 70 18 1
tion Scheme (IEIS) Value of Scrips 12 5 0

Figure 1. depicts the number of scrips issued under various export promotion schemes during 2019-20, 2020-21

and April-November 2021-22

Figure 1: Issuance of Scrips under various Export Promotion Scheme
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Figure 2. depicts the value of scrips issued under various export promotion schemes during 2019-20, 2020-21

and April-November 2021-22
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Figure 2: Value of Scrips under various Export Promotion Schemes
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Figure 3. depicts the FOB value of exports under various export promotion schemes during 2019-20, 2020-21

and April-November 2021-22

Figure 3: FOB Value of Exports under various Export Promotion Schemes
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(E) Duty Remission Schemes

Duty neutralization/remission schemes are based on
the principle and the commitment of the Government
that “Goods and Services are to be exported and
not the Taxes and Levies”. The purpose is to allow
duty free import/procurement of inputs or to allow
replenishment either for the inputs used or the duty
component on inputs used. Brief of these schemes
are given below:

() Advance Authorization Scheme

Advance Authorization (AA) is a WTO compliant
duty exemption scheme detailed under Chapter 4 of
the Foreign Trade Policy (FTP) 2015-20. AA scheme
is used to allow duty free import of inputs, which

3,172

Focus Product

©2020-21

1,160

308

34

VKGUY
Apr-Nov 21

are physically incorporated or used in making of the
export product. Under AA scheme, all import duties
on inputs, such as Basic Customs duty, IGST, cesses,
Anti-dumping duty etc., are outright exempted.
Also, local procurement of inputs in place of direct
imports is allowed under AA wherein IGST for input
supplies are refunded. The required quantity of
inputs is calculated based on Standard Input Output
Norms (SION). AA is used where an applicant
generally imports first and then uses the imported
inputs in his exports, however, authorization holders
still can import the inputs on a replenishment basis.
Duty Free Import Authorizations (DFIA) under
the scheme are also essentially issued on post
export basis and these are free transferable
authorizations.



The scheme is more trade friendly in the sense that
it grants upfront exemption from the payment of
the Customs duties & IGST at the time of import of
inputs to the exporter. Thus, it ensures no blocking
of working capital as it provides for an upfront
exemption.

(a) Eligibility and conditions

All manufacturer exporters and merchant exporters
tied to supporting manufacturers are eligible to
avail AA. The inputs need to be imported within the
validity of AA, which is usually 12 months from the
date of issue of AA. The exports are to be completed
usually within 18 months from the date of issue of
AA.15% value addition (lower for G&J Sector) is to be
maintained under this scheme.

Proof of exports needs to be submitted to regional
authorities of DGFT along with proof of realized
payment in foreign currency after the completion
of exports for the redemption of AA and RA issues
Export Obligation Discharge Certificate (EODC).

(b) Application Process/ use of technology

The application for AA is made online. The requisite
application fee is also paid through online mode. An
applicant can straightway start exporting upon filing
the authorization application, without waiting for
any authorization. An AA is issued to the applicant
generally within three working days of the receipt of
a complete application. In case of deficiency in some
documents, some more time may be required.

Further, w.e.f April 2019, all AAs are issued online
in paperless mode and the exporter can take a
printout at his own desktop computer or laptop
without visiting the DGFT office physically. In order
to mitigate the adverse impact caused by COVID-19
Pandemic on trade, DGFT has taken timely measures.
Some of the important measures related to Advance
Authorisation scheme are outlined below:

¢  Exemption from Integrated Goods & Service Tax
and Compensation cess under AA/EPCG, EOU
scheme has been extended up to 31 March
2022. Moreover, Online E-wallet module is being
developed to redress the issue of IGST refund
and capital blockage.
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¢ Interest Equalisation Scheme was extended till
30t September 2021 with the same scope and
coverage. Further extension of the scheme is
under consideration

¢ Trade Notices / Public Notices / Notifications
issued by this division for Advance
Authorizations/Duty Free Import Authorization
in order to further facilitate trade are as below:

O  DGFT revamped its IT systems to provide
online filling of requests for closure of
Advance Authorizations (AA) vide Trade
Notice 49/2020-21 dated 3 March 2021

O The provision of mandatory recording of
information about transfer of DFIA (Duty
Free Import Authorization) Scrips and
Paperless issuance of DFIA Scrips was
implemented vide Trade Notice 06/2021-
22 dated 25" May 2021

O Trade Notice 14/2021-22 dated 4t
August 2021 was issued to notify the
online procedure for transfer of Advance
Authorization in case of amalgamation/
de-merger/acquisition

O In order to further reduce the compliance
burden DGFT vide Public Notice 06/2015-
20 dated 22" July 2021 made amendments
in HBP 2015-20 to allow only one
revalidation for a period of 12 months to
Advance Authorizations issued on or after
15" August 2020. Additionally, para 4.51
and 4.57 was amended to allow submission
of record in online mode

O In light of pandemic, amendments were
made in para 4.82, 4.83, 4.84 of HBP 2015-
20 to extend the last date for exports/
replenishment / imports / drawls by six
months

O The Export Obligation period of specified
Advance & EPCG Authorisations was
extended till 31t December 2021 vide
Notification = 28/2015-20 dated 23
September 2021

(i) Duty Free Import Authorization (DFIA)

Under DFIA Scheme operational from 1t May 2006,
Duty Free Import Authorization shall be issued on

37
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post export basis for products for which Standard
Input Output Norms (SION) have been notified,
once the export is completed. One of the objectives
of the scheme is to facilitate the transfer of the
authorization or the inputs imported as per SION
after exports are completed. Provisions of the DFIA
Scheme are similar to Advance Authorization scheme.
Minimum value addition of 20% is required under the
scheme. For items where higher value addition has
been prescribed under Advance Authorization in the
Appendix, the same value addition shall be applicable
for DFIA also. Pre-export DFIA has been discontinued
in FTP 2015-2020.

(iii) Schemes for Gems & Jewellery Sector

Gems & Jewellery exports constitute a major
portion of our total merchandise exports. It is an
employment-oriented sector. Exports from this
sector suffered significantly on account of the global
economic slowdown. Duty free import/procurement
of precious metal (Gold / Silver / Platinum) from the
nominated agencies is allowed either in advance or
as replenishment. Duty Free Import Authorisation
Scheme shall not be available for Gems and Jewellery
Sector. The Schemes for Gems and Jewellery Sector
are as follows:

¢ Advance Procurement/replenishment of
Precious Metals from Nominated Agencies

¢  Replenishment Authorisation for Gems
¢  Replenishment Authorisation for Consumables
¢ Advance Authorisation for Precious Metals

In view of demand raised by the industry, findings like
posts, push backs, locks which help in collating the
jewellery pieces together, containing gold of 3 carats
and above up to a maximum limit of 22 carats have
also been allowed under duty exemption scheme.

With a view to prevent its misuse, Advance
authorisation scheme for import of precious metals
for exports of gold medallions and coins and fully
mechanized jewellery has been discontinued.

(iv) Issuance of Authorizations under Duty
Remission Schemes
Authorizations are issued under the various

schemes, viz.,, Advance Authorization, Duty Free
Import Authorization (DFIA) and Replenishment
License (Gems & Jewellery). Details of a number of
authorizations issued, CIF value of imports and FOB
value of exports under various schemes during 2017-
18, 2018-19, 2019-20, 2020-21, and April-November

2021 are given in the following table:
(Values in Rs. Crore)

Duty Remission Schemes 2017-18 | 2018-19 | 2019-20 | 2020-21 Ap"";‘g;’fmbe’

Number of Authorization 21,505 23,042 22,113 20,703 15,006
Advance CIF Value of Imports 179,243 | 2,05060 | 167567 | 184,60110 1,62,241
Authorization

FOB Value of Exports 3,00,915 | 3,78,808 | 319,346 | 324,053.44 2,29,517

Number of Authorization 815 1,321 1718 1,075 1,604
Duty Free Import
Authorization CIF Value of Imports 2,247 3,253 3070 1,986.57 3114
(DFIA)

FOB Value of Exports 3,047 5,183 5